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COMMUNICATIONS STRATEGY

for electors with a disability

Objectives

The AEC is committed to minimising any impediments electors with a disability may have to:

· accessing and understanding information about the referendum; and

· participating in the referendum.

In order to meet this objective, the AEC will provide information on the referendum in a number of print alternative formats that meet the particular needs of electors with print disabilities and hearing impairments.  In addition, measures will be undertaken to ensure that this target group is informed about the availability of these information formats.

Background

This strategy for electors with a disability is part of the overall public relations campaign, which is targeted at all Australian citizens aged 18 years and over, that the AEC has developed for the referendum.

This strategy was developed following advice received from expert organisations serving the needs of people with a print disability.  

The AEC has contracted the production and promotion of the print alternative formats (audio cassettes, braille, computer discs and large print) to Royal Blind Society NSW and Vision Australia Foundation.

Announcements on the Radio for the Print Handicapped Network will further promote the availability of the formats.  

Advertising in all phases of the main advertising campaign will also appear on the Radio for Print Handicapped network.

Target Groups

People who are blind or who have a vision impairment.

The definition of vision impairment includes people who are blind and people who have very limited vision.  At least 75% of people with a vision impairment have some functional vision and only a small percentage of people experience total darkness.  The 1993 Disability, Ageing and Carers survey estimated that there are 278,700 people in Australia with impaired vision.

The AEC has developed this strategy to meet the needs of electors who cannot independently obtain access to information in a print form because they:

· are blind or vision impaired;

· have physical disabilities which limit their ability to hold or manipulate information in a printed form;

· have perceptual other disabilities which limit their ability to follow a line of print or which affect their concentration; or

· because of insufficient literacy or language skills, cannot comprehend information in a printed form.

People who are have a hearing impairment.

The definition of hearing impairment includes people who deaf and people who have very limited hearing.  The Australian Hearing Service estimates that one in every ten individuals experiences difficulty hearing, and approximately half of these people would benefit by using a hearing aid.  The 1993 Disability, Ageing and Carers survey estimates that there are 999,800 people with a hearing impairment; 35,900 of these people have a total loss of hearing.

It is understood that the level of literacy in the Deaf community, particularly amongst adults, is quite low and that their understanding of the electoral process is limited. 

The AEC has developed this strategy to meet the needs of electors who cannot independently obtain access to information because they:

· are deaf;

· have hearing impediments which limit their ability to obtain information in a spoken form;

· because of insufficient literacy or language skills, cannot comprehend information in either a spoken or printed form.

Key messages

The information to be provided in alternative formats is aimed at ensuring that electors who are vision or hearing impaired are informed and understand:

· what the referendum is about;

· what is required to participate in the referendum; and

· the services the AEC has available to meet their particular needs.

Strategy Measures

· Telephone Typewriter facilities (TTY)

A telephone typewriter uses the telecommunications network to transmit text messages between telephone typewriters.  The user types a message on a keyboard and the incoming message appears on a screen.

The AEC has TTY facilities in its Central Office in Canberra and in each of its capital city Head Offices.  Information Officers have been fully trained in the use of TTY and this service will be fully functional throughout Australia for the referendum.

NSW
02 9375 6305

VIC
03 9285 7172

QLD
07 3834 3425

WA
08 9470 7232

SA
08 8237 6546

TAS
03 6235 0556

NT
08 8982 8017

ACT
02 6271 4701

· Yes/No case pamphlet
The AEC is required by legislation to post or deliver to every elector in Australia a pamphlet containing the arguments for and against the proposed changes to the Constitution and the subsequent textual alterations to be made to the Constitution if the referendum is passed.  

To ensure that this important information is available to electors with a print disability, the Yes/No cases will be produced in the following print alternative formats:

· audio cassette

· braille

· ACSII disk

· large print

The Constitution (showing relevant textual alterations) will be available on the AEC’s website, on the ASCII disks and in large print.

The cassettes and computer discs will be distributed to disability organisations and agencies, libraries and individuals.  They will also be available on request from the AEC’s national call centre (13 23 26).  AEC Information Officers will e-mail requests to Barbara Mifsud at Royal Blind Society for forwarding to electors (bmifsud@rbs.org.au).

Advice indicates that this combination of formats will ensure that the information in the referendum pamphlet is accessible to a large number of electors with a print disability.

The availability of alternative formats will be also highlighted in the pamphlet that is distributed to every elector.

· External publicity

The AEC will undertake a number of specific measures to directly let the target group know about the special services available.  In addition, a number of measures will be targeted at the wider community to harness word-of-mouth publicity.  

These measures will be undertaken during the referendum campaign. 

· Media liaison

As part of the overall public relations campaign, media releases will be distributed to mainstream media.  Media releases and editorials will also be distributed throughout disability media.

· Advertising

Paid announcements will appear on the Radio for the Print Handicapped Network (RPH) during the referendum campaign, specifically to promote the availability of the print alternative formats and the AEC’s website.

As part of the main advertising campaign, advertising will be placed on selected community radio stations and the Radio for the Print Handicapped network during the referendum.  This advertising will appear in all the phases: enrolment, voting services and formal.

· Mainstream media community service announcements

Community service announcements will be distributed to commercial, community and ABC radio during the referendum.

· AEC’s website (referendum.aec.gov.au)

The availability of the alternative information formats will be highlighted on the AEC’s website.  In addition, the website will be promoted to this target audience.

· National enquiry number (13 23 26)

All electors are able to address electoral enquiries to the national ‘13 23 26’ enquiry number or to AEC staff at their local divisional office. 

· Internal publicity

The AEC’s corporate communication vehicles will be used to ensure that all AEC staff know about the information measures available for electors with a print disability.

· Video captions

All television advertising produced by the AEC includes captions which are appropriate for the needs of these electors.

· Liaison with relevant organisations and peak bodies

As part of the public relations campaign Head Offices are to make contact with relevant organisations in their State and Territory to promote what services they have available and to discuss the needs of the electors and other services which may be appropriate.

For each electoral event (ie, electoral roll review, redistribution, federal election) these organisations should be contacted in writing to inform them of the event and any special services available.

Timing

The measures outlined in this strategy are to be undertaken during the 1999 referendum campaign. 

Specifically, the production and distribution of the alternative print formats is to be completed by the issue of the writ for of the referendum.  

The publicity measures outlined will be undertaken at various times during the referendum campaign in consideration of the key dates (ie. rolls close, polling day, availability of the formats).
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� Commonwealth Office of Disability, Better Communications Practices, www.health.gov.au/ood/comm.htm


� Taken from the definition adopted by the Round Table on Information Access for People With Print Disabilities


� Commonwealth Office of Disability, Better Communications Practices, www.health.gov.au/ood/comm.htm
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