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1. Message from the Commissioner

Ageing in Australia is an inherently complex and diverse narrative.

The media plays a critical role in relaying this narrative, and in both reflecting and influencing community
attitudes and behaviours towards ageing and older people.

How we view the world and those around us is largely shaped by what we read, what we hear and what we
watch. The media informs how we see and treat others, and even how we see and treat ourselves.

This research was undertaken to contribute to understanding how ageing and older people are portrayed
in the Australian media. It was designed to get the insiders’ story, from the people who create the news and
media content and those who help craft the media landscape each and every day.

Despite wide recognition of the significance of issues around age and Australia’s ageing population, this
study found a prevailing culture of negativity in mainstream media towards ageing, which either overlooks or
minimises important issues affecting older people, excludes older people’s personal experiences, or portrays
them as an economic or social burden.

Ageism - how we think, feel and act towards ageing - is shown to permeate the media industry and
mainstream Australian culture, with media portrayals both mirroring and contributing to these biases. While
there were some positive representations of ageing and instances of accurate coverage, they were found to be
in the minority.

The journalists and communications specialists interviewed identified a number of underlying drivers,
including the current state of Australia’s shrinking media newsrooms. With specialist reporters being phased
out, and overworked journalists facing tighter deadlines with fewer resources, the study found it is increasingly
difficult for journalists to adequately research or report on age and ageing.

Lack of access to subject matter experts and relevant spokespersons on age-related topics was seen as
another key barrier to better and more extensive coverage of the issues affecting older Australians.

| hope this research will be a foundational document that helps inform and connect the media industry and
the age sector. There are clear opportunities identified in this study for the media and age sectors to work
together in improving reporting standards and shifting the narrative on ageing.

Collectively we must do better to ensure media coverage accurately represents the diversity of older people,
their stories and the issues that affect them. Importantly, their issues not only affect them but often influence
the whole of society and future generations.

Ageing is a natural stage in our lives that should be celebrated, and the complexities acknowledged. It is vital
that older people are humanised and valued in mainstream culture, with their voices amplified, and the issues
they face told in an accurate and balanced way. Simply put, older people have the right to have voice and
presence in Australia’s media and the stories they tell.

Robert Fitzgerald AM
Age Discrimination Commissioner

Australian Human Rights Commission
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2. Executive summary

Ageism refers to the stereotypes (how we think), prejudice (how we feel) and discrimination (how we act)
directed towards people based simply on their age.! Ageism remains pervasive and normalised, with evidence
suggesting it is one of the most socially accepted forms of prejudice in Australia.?

While individual and community perceptions regarding age are formed by a complex interplay of personal
and social factors, the media continues to play an important role in both reflecting and shaping how age and
experiences of ageing are perceived, interpreted and valued.

Past research conducted by the Australian Human Rights Commission (Commission) and others has found
that ageism is present in Australian media representations of all age groups.®> Common themes include
negative stereotyping and underrepresentation of older people and their experiences, the pitting of younger
and older generations against each other, and depictions of later life as a time of frailty and decline.

These media portrayals can shape how we view ourselves, erode solidarity between generations, and
contribute to ageist attitudes and discrimination in our communities. Despite ongoing efforts by researchers
and advocates to encourage more diverse, nuanced and realistic representations of ageing in Australian
media, negative portrayals persist.

The focus of this research is on how the Australian media presents ageing. The Commission engaged
RedBridge Group Pty Ltd to conduct the research, with the key aim of highlighting the voices of media
industry professionals and bringing them into dialogue on the issues identified.

The research was undertaken between May and June 2024 and involved a literature review of select research
and relevant sources, along with content analysis of age-related reportage by key Australian media outlets.

Additionally, 26 in-depth interviews were conducted with journalists, editors, producers and other
communications specialists to gather their industry ‘insider’ perspectives on the underlying drivers that
influence media content, and to identify ideas or solutions for promoting more diverse, accurate and balanced
representations.

This report highlights three key findings. The detailed results from the research can be found at Chapters 4
and 5 of the report.
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KEY FINDINGS

There are known and real issues with Australian media portrayals of ageing and
older people
While this research found there are some positive examples of Australian media reporting on ageing,

these were found to be the exception. More commonly, there are problematic recurring themes which
continue to persist in media portrayals.

This research found these recurring themes to be:
¢ the framing of ageing as a problem, accompanied by the recurring assumption of ageing as
though it is something to be solved, fought or cured

¢ a prevailing narrative of decline, frailty and vulnerability, and a framing of older Australians as
both fundamentally powerless and an impending social and economic burden. The process of
ageing was also frequently associated with the inevitability of isolation and loneliness

¢ intergenerational conflict, with a focus on perceived tensions between older and younger
generations, especially around wealth and finance

* gendered ageism, with stories on older women often focused on beauty and image, where ageing
is framed as a critical aesthetic concern and a woman’s value is conflated with her appearance

¢ invisibility and the underrepresentation of older Australians, their lived experiences and the reality
of age and ageing being characteristics that may result in discrimination. The research also shows
there is a lack of focus on intersectionality and age

Australian media representations reflect a broader mainstream culture that
undervalues older people

Many of the media professionals interviewed reported that older people are not valued in mainstream
Australian culture the way they are in Indigenous communities or other cultures. Many also reported

that the issues affecting older people are often regarded as ‘lesser’ than those affecting other groups
such as women, people with disability and younger people. This culture of undervaluing older people

underpins the specific media industry drivers outlined in Finding 3.
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KEY FINDINGS

Australian media representations are underpinned by specific drivers in the
media industry

This research identified specific drivers in the media landscape and industry that contribute to bias

and negativity in media reporting on ageing, including:

¢ Lack of access to subject matter experts: interviewees noted they do not have ready access to
expert spokespeople to provide comment or background when it comes to issues of age or ageing.
This results in the perpetuation of misconceptions and misreporting of older people and their
experiences and is a significant barrier to better coverage of issues around ageing and ageism.

¢ Time and resource constraints: reduced staff numbers, overworked newsrooms with limited
resources and tighter deadlines means it is increasingly difficult for journalists to spend adequate
time to properly research and prepare stories around ageing and ageism.

* Loss of experienced and specialist practitioners in newsrooms: the phasing out of senior or
specialist journalists with expertise in covering age-related stories, has resulted in a lack of
experienced advisors for young journalists on these topics.

¢ Invisibility of age within the diversity and inclusion space: while many interviewees spoke about
being provided with formal training on disability, cultural diversity or gender awareness, none
reported being offered similar training, education or resources on age or ageism.

¢ Lack of consensus among academics: about the nature or extent of the issues identified regarding
the portrayal of age in Australian media and whether ageism in the media is a meaningful problem.

* Workplace tensions: interviewees noted that newsrooms today are often characterised by tensions
between the few remaining older, well-paid journalists and younger ‘under-paid and over-worked’
journalists. This tension may contribute to unconscious bias in media reporting.

¢ Business drivers: the ‘click bait’ nature of reporting, particularly around the real or perceived
‘generational war’ or tension, combined with the commercial drive to target a younger audience,
is perpetuating and exacerbating poor portrayals of older people. Conversely, corporate
communications practitioners reported that where there is a business imperative for accurate
representations, such as of an older or younger customer base, avoiding stereotypes and ageist
tropes become factors that are consciously considered.
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While the research findings suggest that ageism has been normalised in contemporary media practice, this
report identifies key opportunities for the media industry and age sector to take a strong, collaborative
partnership approach to improving the accuracy, quantity and quality of coverage about older Australians and
the issues that affect and matter to them. The three opportunities identified in this report are a call to action
for the two sectors to proactively pursue and accelerate change across the media landscape.

Opportunity 1: Addressing the expert gap

There is opportunity for the media industry and age sector to work together to
improve media access to relevant advocates and experts, so necessary context can be
shared on stories around ageing, and the voices and experiences of older Australians
represented. There was an almost unanimous view among those interviewed that

a greater availability of spokespeople would result in more accurate and extensive
media coverage, helping to reshape the narrative on ageing.

Opportunity 2: Addressing the education and training gap

The media sector is encouraged to expand and strengthen their existing diversity
training for staff to specifically cover age and ageism. There is opportunity for

the media industry and age sector to co-design tailored educational materials and
training programs to inform media professionals and support improved editorial
practices in reporting on age-related topics.

Opportunity 3: Shifting the narrative on ageing

There is an opportunity for the media industry and age sector to collectively embark
on a new communication campaign, to combat ageism in the broader community,
advance the business case within the media industry for more accurate and diverse
representation of ageing, and improve media reporting standards on the coverage of
different age groups.

Executive summary 9



3. Introduction

3.1 About this research

Through language, imagery, narrative and representation, the media plays an important role in both reflecting
and shaping how age and experiences of ageing are perceived, interpreted and valued.

There are known issues with the negative portrayal of age and ageing in the Australian media. For example,
the Australian Human Rights Commission’s (Commission) 2013 research report ‘Fact or Fiction: Stereotypes
of Older Australians’ found that older Australians were underrepresented and poorly portrayed in traditional
media, social media and advertising. Media was seen to create and reinforce negative stereotypes of ageing in
older people.*

In 2021, the Commission’s research report on ageism across the adult lifespan, ‘What’s Age Got To Do With
It?’, found ageism to be present in Australian media representations of all age groups. Research participants
agreed that the media uses stereotypes to characterise people across different age groups and media
narratives of scarcity and greed were seen to spur on intergenerational conflict.®

Other studies have highlighted similar issues of stereotyping, invisibility, underrepresentation and negative
representation of age and ageing in Australian media which can contribute to ageist attitudes, discrimination,
and the marginalisation of older people.® Studies have also drawn attention to workplace ageism and
discrimination within the media and advertising industries, though there has been limited focus on the
potential ripple effects on media content.”

To counter ageism and negative age stereotypes, researchers and advocates have made recommendations,
led public awareness campaigns and developed resources such as media and messaging guides to encourage
more diverse, nuanced and realistic representations of age in Australia.?

While work has been done to demonstrate how age is and should be represented in the media, few studies
have directly involved or engaged with media professionals on these issues.?

This research builds on existing knowledge about ‘how’ age and ageing is represented in Australian media by

bringing media industry professionals into dialogue on ‘why’ negative age portrayals persist and ‘what’ needs

to be done to drive positive change, with a view to engaging the industry in the Commission’s ongoing efforts
to combat ageism and age discrimination in Australia.

3.2 Objectives

The objectives of the research were to:
e review current knowledge and evidence on how age and ageing is presented in Australian media

e gather insights from media industry professionals about the underlying factors that influence media
representations of age and ageing

e provide ideas and solutions, informed by media industry professionals, for engaging with the media on
promoting more diverse, accurate and balanced representations of age and ageing.
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3.3 Methodology

The Commission worked with an external research partner (RedBridge Group Pty Ltd) to conduct this
research, using two integrated methodologies:

¢ desk-based research to provide an understanding of ‘how’ age and ageing is portrayed in the Australian
media

e qualitative research to provide an understanding of the ‘why’ behind the themes identified in the desk-
based research and to inform the way forward.

(a) Desk-based research

The desk-based research involved:
¢ a literature review of select sources around the presentation of age and ageing in Australian media

¢ a content analysis of media reportage on age and ageing, covering a wide range of Australian media
outlets comprising of News Corp mastheads and TV, Nine mastheads and TV, the ABC, SBS, The
Guardian Australia and The Daily Aus.

(b) Qualitative interviews

A total of 26 in-depth qualitative interviews were conducted.

¢ Seventeen interviews were conducted with journalists, presenters, editors and producers. These media
professionals were recruited from all major media networks including the ABC (radio, television and on-
line), News Corp (print and on-line), Nine (radio, print, on-line and television), Channel 7, the Daily Mail,
the Saturday Paper, and SKY News (television and digital).

Interviewees worked in bureaus based in Canberra, Sydney, Melbourne, Brisbane, Adelaide and Perth,
as well as regional Queensland. One interviewee was an Indigenous affairs reporter and one worked at
a dedicated culturally and linguistically diverse media outlet. The gender split of these interviewees was
approximately equal.

e Four interviews were conducted with academics in the media/communications space, including some
who had published research about the portrayal of ageing in the media.

e Two interviews were conducted with senior corporate communications practitioners working in age-
related sectors - one in superannuation and one in private health insurance.

e Two interviews were conducted with senior advertising practitioners.

¢ One interview was conducted with a representative of an advocacy body working in the age sector.

The views expressed by the senior advertising practitioners and age sector representative are incorporated
into chapters ‘5.2 Journalists, producers and editors’ and ‘5.3 Academics’ respectively, due to their thematic
consistency.

(c) Limitations

This research aimed to build on existing knowledge about age-related portrayals in the Australian media

and provide detailed insights from within the media industry itself. For this reason, only a select review of
sources and content was undertaken for the purpose of gathering key themes and background to inform the
qualitative interviews.

In recruiting for the qualitative interviews, the participation of media industry bodies could not be secured.
Hence, while their perspectives would have been relevant and insightful to the discussions, it is absent from
the research findings.

While the sample of interviewees was varied and included professionals working in mainstream media,
advertising, corporate communications, academia and age-related advocacy, due to the limited sample size of
the qualitative interviews, the results are indicative only and should not be interpreted as representative of the
views and experiences of the media industry in its entirety.
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4. Overview of literature review and
content analysis

4.1 Summary

The literature review found that, while age-specific issues are notably absent from the literature and general
discourse on diversity and inclusion in Australian media, there is a significant body of existing research on the
prevalence of negative and stereotypical media representations of older adults.
Within this research there are well-evidenced issues, including around:

e the invisibility of older people

¢ the framing of age as a problem

* gendered ageism.

The literature review also identified gaps in the existing research, including on:
¢ intersectional experiences of ageing
e counterstereotypes and positive portrayals of ageing.
Additionally, only limited studies about age and the media directly involved or sought insights from media

industry professionals. This research attempts to contribute to closing this gap by providing insights from
journalists and other media industry professionals (see Chapter 5: Qualitative interviews).

The content analysis found extensive reporting on topics related to age and ageing in Australian media. It
found that the issues identified by the literature review were similarly manifest and widespread across much of
the media content analysed. This included depictions of:

* ageing as a process of inevitable decline
* older people as vulnerable and lacking agency
* ageing as a crisis and socio-economic threat
* the gendered nature of ageing.
The need to reframe the way ageing is represented and conceptualised in Australian media was highlighted

in several studies. This content analysis found notable efforts by SBS and the ABC to provide content that
counteracted widespread negative and stereotypical portrayals of age/ageing in the media.

4.2 Literature review

This literature review considered works from three principal categories, comprising:
¢ selected scholarly works on diversity in Australian media

e scholarly works on ageism and the Australian media (including works detailing issues of ageism more
broadly)

e government and non-scholarly works on ageism and the Australian media.!®

The Selected Bibliography for the literature review can be found at the Appendix of this report.

(a) Selected research on diversity in Australian media

In this review of selected scholarly works, age was found to be mostly absent in broader discussions about
diversity and inclusion in Australian media, which tended to focus on issues of ethnicity, gender and sexuality.
A minor exception to this, as identified in this review, was when age was correlated with the compounding
barriers that women face as they get older.”

12 Shaping Perceptions: How Australian Media Reports on Ageing



Beyond this, age and ageism are notably absent, or otherwise only featured in discussions about children and
young people.”? This review identified one exception to this in a 2023 report from Screen Australia’s ‘Seeing
Ourselves’ research series, which examined diversity in Australian TV drama. This report is discussed in the
below subsection, ‘Areas of thematic consistency’.”®

Overall, the findings from this review of selected works suggests that age is largely absent from the current
broader discourse on diversity and inclusion in Australian media - except when it is discussed in the context of
women and the cumulative barriers they face in older age.

(b) Research on ageism in Australian media

There exists a significant body of research, entailing formal scholarship, government-initiated research,
and research commissioned by the not-for-profit sector, on the prevalence of stereotypical and ageist
representations of older adults in Australian media.’4

This research demonstrates that older adults as a group are too often characterised principally by decline,
dependency, and vulnerability, with an emphasis on a ‘crisis of ageing’ narrative, which positions the ageing
individuals as both inherently helpless and an economic and social threat. This framing is accompanied by an
underrepresentation of older adults generally in various media formats, including in television programming
and print media.

A number of studies and reports have also made recommendations to counter these harmful media tropes
and trends.’> For example, the Older Persons Advocacy Network has recommended guidelines for media
reporting on older people, which emphasise agency and respect when interviewing older people, and
avoidance of patronising language in favour of person-centred language.’®

(c) Areas of thematic consistency
(i) Age and invisibility

Screen Australia’s 2023 report ‘Seeing Ourselves 2: Diversity, equity and inclusion in Australian TV drama’
(Seeing Ourselves 2), identified a clear absence of older people both in screen representations and in research
on diversity in the media. Seeing Ourselves 2 was notable for being the first in Screen Australia’s report series
on diversity in Australian TV drama to specifically address age and ageing as characteristics that may result in
discrimination.

The report found a significant underrepresentation of older people in Australian TV drama, with only 6.7%
of main characters aged 60 and over. The report also called for a greater focus on intersectionality; though
it did not specify how age might intersect with other protected characteristics.”” This lack of focus on
intersectionality and age is discussed below as a recurring gap in existing research.

(ii) Framing of ageing as an economic and social problem

Another recurring theme identified in existing literature is the framing of ageing as an economic and social
problem, where people are conceived of primarily as economic units through a neoliberalist world view. This
encompasses narratives that commodify older persons either as consumers or as a burden on the nation’s
resources.'®

Key subsets of this theme include media representations of older people in the contexts of aged care and

the COVID-19 pandemic. Several studies have identified negative portrayals of older people in these contexts,
where they are depicted as vulnerable, in poor health, less socially worthy and valuable compared to younger
people, and automatically at risk of COVID-19 due to their age. This reductive, medicalised framing of ageing is
seen to exacerbate ageism, which can lead to poorer health outcomes for older people, as well as contribute
to the denial of their agency and dignity of risk.”®

Further, while younger people are frequently presented in the media as active risk-takers, older persons are
often framed as passive and at risk, or burdensome and worthless.2°

Other studies also referred to the impact of structural inequalities on media representations. For example, in
the advertising industry, where older workers make up only a small portion of the workforce, studies noted a
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sense of ‘resigned resilience’ among older workers towards negative age-based assumptions, which they may
also be complicit in perpetuating.?

(iii) Gendered ageism

Where age and gender intersect, studies noted that older women are frequently cast in a compassionate
light, as both passive and invisible victims. Studies referred to various examples of media portrayals of older
Australian women experiencing homelessness, where they are presented as being among the ‘most deserving
category of homeless people’, yet remain largely invisible from media representations of ‘rough sleepers’.22

Studies also identified the issue of gendered ageism within the media industry workforce, with one report
stating that:

‘TmJany noted the declining number of women “as you go up the food chain”. For those
with a long career, the issue of ageism is of increasing concern.?3

(iv) Reframing ageing

Another recurring theme in the literature is the reframing of media representations of older people.2* Some
argued for a reframing of ageing through methods of co-design with older people to facilitate ‘empowerment’
and enable older people to shape their own narratives.2> Others highlighted the importance of linguistics in
shaping how age is framed and conceptualised.26

(d) Gaps in literature

(i) Intersectional experiences of ageing

This literature review identified a clear gap in existing research on age and intersectionality. Ageing is typically
absent in broader discussions about diversity in Australian media. There is also limited examination of the
impacts of multiple and intersecting characteristics, such as socio-economic status, gender, sexuality, race and
disability, on ageism in Australian media. There is an opportunity for further research to fill this gap.

(ii) Counterstereotypes and positive representations

While the negative aspects of age representations are well-documented, there is a notable gap in literature
focusing on the identification and examination of counterstereotypes and positive portrayals of ageing in
Australian media.

There is also a significant gap in literature exploring how older people and ageing are presented in social
media. Further research is needed to better understand how age biases may be reflected and reinforced in the
context of social media, as well as how older adults may use social media to challenge dominant narratives
and stereotypes around ageing.

14 Shaping Perceptions: How Australian Media Reports on Ageing



4.3 Content analysis

A sample of media coverage was drawn from key outlets comprising:
¢ News Corp mastheads and TV
e Nine mastheads and TV
* ABC
* SBS
e The Guardian Australia
The Daily Aus.

Search terms included ageing, ageism, aged care, older people, older Australians, older men, older women
and elderly. The search was conducted in June 2024 and produced at minimum one page of results
(search result: “ageing” in The Daily Aus) and at a maximum, 742 pages of results (search result: “ageing”
on the ABC website).

The sampled content was analysed for recurring themes, such as how issues of age/ageing were framed and
what aspects of age/ageing were emphasised. The analysis also considered what positions, principles or
biases were explicit or implicit in the reporting.

(a) Areas of thematic consistency

(i) Ageing as a process of inevitable decline

Across content from all outlets sampled, ageing is repeatedly framed as an inexorable process of decline, both
mentally and physically. Assumptions about the inevitability of pain, suffering and loss of capacity, underpin
many representations and the fear of ageing is presented as normal and natural.?”

This narrative of decline and deterioration is accompanied by a recurring assumption that ageing is something
to be fought or resisted.?®8 As examined in the below subsection on ‘Gender and ageing’, there is a distinctly
gendered element to such exhortations to fight or slow the ageing process, which emphasise traditionally
gendered notions of beauty and aesthetic appearance. However, this analysis also identified many examples of
media content encouraging people of all genders to resist the ageing process, though the focus tended to be
less on appearance and more on the need to fight ill health or loss of capacity.2®

The content analysis also found examples of reportage that contrasted the typical framings of ageing and
decline by highlighting extraordinary feats performed by older people. For example, the ABC produced

a segment titled ‘Running 500km at 94’, about a 94 year-old-man who had just completed his 100t five-
kilometre run.3© As noted in the qualitative interviews with academics (see Chapter 5), these ‘superhero’
narratives, which exceptionalise accomplishments by certain older persons, contribute to entrenching a
patronising approach to ageing whereby such feats are presented as unattainable for most older people.

(ii) Older people as vulnerable and lacking agency

In content from all the media outlets surveyed, older people are frequently portrayed as a vulnerable group
lacking agency. This observation pertains to content where all older people are characterised as inherently
vulnerable, as opposed to reports about specific groups who may have diminished capacity in older age.
Reports on elder abuse, which highlight legitimate issues around abuse of power and trust, are also excluded
from this observation.

The content analysis also identified instances where media coverage portrayed caring for ageing parents as
burdensome.® Such articles often infantilised older adults, reinforcing the notion that infirmity and incapacity
are unavoidable in older age. Additionally, the media reviewed frequently associated the process of ageing
with the inevitability of isolation and loneliness.32

Another assumption implicit in the content analysed was that of older people as passive recipients of charity,
which reinforces the view of older people as vulnerable and lacking agency.33 This characterisation of older
people as vulnerable and passive is sometimes used as fodder for ridicule, with the underlying reasoning for
publishing such stories difficult to ascertain.4

Overview of literature review and content analysis 15



Further, older people as victims of abuse and/or criminal conduct is also a recurring theme, particularly in
ways that seem intended to elicit sympathy for the victim.3>

(iii) ‘Crisis of ageing’ as a socio-economic threat

A recurring theme in media representations of older Australians entails the framing of people and their
inherent value, or liability, as economic units. This often leads to older people being portrayed as vulnerable
and lacking in capacity, including the ability to care for themselves, thereby posing a socio-economic threat to
society.

Several media outlets posit the ‘costs’ of an ageing population as, at best, a ‘risk’, and at worst, a ‘crisis’, with
all perpetuating the view that older people are a threat to the wellbeing of societies in general.3é

The concept of ageing as a socio-economic threat is framed by some media outlets as the assertion that
‘ordinary’ or ‘younger’ taxpayers will be impossibly burdened by the sharp rise in older Australians. In

this context, older Australians are depicted as not only failing to contribute to society but also placing
unconscionable strain on younger working Australians.3” The uncertain economic state of younger Australians
is also framed in media reporting as a consequence of Baby Boomers’ spending and housing habits.38

Such narratives are further bolstered by accounts of overseas societies that are supposedly buckling under the
weight of non-productive and resource-intensive older people, with Japan and Thailand often being used as
examples by Australian media.3®

(iv) Gender and ageing

This content analysis highlighted that across Australian media reporting, there are few positive accounts of
women’s bodies as they age. This is evident in the media’s coverage of female celebrities, with those who are
of more youthful appearance being lauded, sexualised or objectified.

An example of this is news.com.au’s coverage of Cher’s publicity event in which the 77-year-old is praised
for looking ‘decades younger’ and for ‘showing some skin’.4% A majority of the article focused on Cher’s
appearance, rather than the professional reasons for the publicity event. Comparatively, the media coverage
also included mention of Cher’s professional collaborator, an 84-year-old male fashion designer; however,
there was no mention of his appearance or relative youthfulness.

Similarly, there are examples of media coverage regarding supposedly ageing Australian female celebrities,
where a woman’s value is conflated with her appearance. Middle-aged female Australian celebrities are
presented as ‘still’ remaining sexually attractive despite their advancing years.

This revulsion for the ageing process is commonly paired with dubious health advice, imploring women to
‘reverse the ageing process’, and spruiking the benefits of various anti-ageing serums and the importance of
sleep for maintaining youthful skin.*

This content analysis demonstrates that there is a predisposition among Australian media outlets to frame
women’s ageing as a critical aesthetic concern.
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(b) Examples of positive portrayals

While still perpetuating some of the negative stereotypes and tropes around ageing, SBS and the ABC were
notable in their offering of more diverse portrayals of ageing and representations that demonstrated clear
efforts to go beyond the usual negative dispositions about ageing.

Case study: SBS and the ABC

Compared to other media outlets, the ABC and SBS were notable for their efforts
in providing content that:

¢ approached ageing through an intersectional lens, for example, in this episode of SBS ‘Insight’,
‘Western society has a negative attitude towards ageing. Here’s why women need to change
that: With each birthday, Faith Agugu embraces getting older. She believes many women have
internalised the negative Western narrative that surrounds women and ageing’ and the ABC’s
examination of positive ageing for the LGBTQIA+ community in ‘Coming up: Ageing Fabulously 2

¢ directly countered ageist stereotypes, for example, ‘The problem with how we talk about ageing
and the elderly: We need to foster a society that sees the value in all stages of life’ (SBS) and,
‘Ageism and ‘youth obsession’ contribute to grief in ageing Australians. How can that change?’
(ABC)*3

¢ framed the ageing process in a positive light, for example, ‘The joys of caring for ageing parents,
despite the distance’ (ABC), People in their nineties [who] reveal the secrets to ageing well (SBS)
and in this SBS English learning program episode, ‘Learn English: SBS Learn English will help you
speak, understand and connect in Australia - Learn fun phrases you can use to describe the process
of growing older’ 44

The ABC'’s article ‘Elderly farmer David Morris finds love while volunteering to drive cancer patients to
treatment in Victoria’ provides a good example of non-ageist reporting that depicts an ordinary older
Australian, who not only contributes to the betterment of society, but finds profound happiness in
doing so0.4® In particular, this story:

¢ challenges stereotypes of isolated, lonely F.
older people without partners

e presents an older person as not only
involved in his community but as
someone actively working to help make
his community a better place

e does not resort to the ‘superhero’ trope
whereby an older person must either
perform a feat that most others could
never aspire to, or patronises them for
achieving something that would not
otherwise be considered extraordinary
for a younger person.

Overview of literature review and content analysis
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5. Qualitative interviews

5.1 Summary

The Australian journalists, editors and producers interviewed for this research reported that issues around
ageing are complex and important to society, and have deep economic and social impacts. However, they
acknowledged that these issues are typically underreported and do not receive the coverage they deserve.

They attributed this to a few key factors, including:
¢ the often distressing, and therefore unpopular, nature of the subject matter
¢ |limited newsroom resources, including specialist reporters with the time to cover the issues properly
¢ lack of subject matter experts and spokespeople to provide comment to the media
¢ the media industry’s commercial drive for a younger audience, despite current audiences typically

reflecting an older demographic.

While recognising that specific issues around ageing and ageism are underreported, interviewees were of the
view that there is generally good coverage of other topics of particular interest to older populations, such as
superannuation, property values, and the public and private health systems.

There was also a view that ageism is potentially more prevalent in the media industry than in the broader
community, particularly for older women.

Other issues highlighted by the journalists, editors and producers were:

e generational tension in newsrooms, between older, highly paid journalists and younger, ‘under-paid and
over-worked’ journalists, and its ripple effects on media coverage

¢ the tendency for ‘click bait’ coverage to pivot off perceived generational tensions and portray older
people as vulnerable, a burden, or the beneficiaries of a tax system that disadvantages younger people

¢ lack of training or education on ageing or ageism in the media industry and the loss of ‘informal’
instruction following the retirement or redundancy of older, more experienced journalists.

Despite these barriers, there was an almost unanimous view among those interviewed that a greater
availability of subject matter experts and spokespersons would result in more accurate and extensive coverage
of the issues affecting older Australians.

The academics interviewed were divided on whether ageism in the media is a meaningful problem and on
whether media organisations are in fact seeking to appeal to younger audiences to grow their subscription base.

Several academics observed that mainstream Australian culture generally has not caught up with the reality
of ageing Australians, such as extended lifespans, and the notion of life stages being experienced at different
numerical ages.

The corporate communications professionals interviewed identified ageism in the media as a reflection of
mainstream Australian culture, noting that ‘Australia is not a place that values older people’

Entrenched ageism in Australian culture was perceived to make stereotypical portrayals of age an ‘easy story’,
resulting in a media landscape where older people were either pitied or reviled, and their strengths or values
ignored. They identified ‘frailty’ and ‘intergenerational conflict’ as two prevailing age stereotypes in media
portrayals.

Intersectionality, where age is overlayed with other characteristics like race or gender, was also recognised as
a factor that can worsen the implications of ageism.

Significantly, it was considered that more balanced and positive representations are possible where there is a
business imperative to pursue more accurate representations of older people.
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5.2 Journalists, producers and editors

(a) Ageing and ageism are ‘big issues’

There was broad consensus among the journalists, presenters, editors and producers interviewed that ageing
and ageism are important public policy issues with profound, wide-reaching impacts.

They observed some challenges to include sustained pressure on the health and aged care systems, pressures
on social security and superannuation, as well as impacts on productivity and economic growth. They
considered that Australia’s growing ageing population would exacerbate these challenges and place further
pressure on existing resources. A number of interviewees recognised and connected with these issues at a
personal level.

‘With Australia’s ageing population and what that means for future demands on the
health system and aged care, there are some really big issues that need urgent work
right now.’

‘If people are going to live longer, they need to work longer otherwise it’s self-defeating.
That raises a host of other issues like more aged care, more hospital beds, and the
sustainability of the pension and superannuation systems and how they work together.’

‘We are all going to get old, so if ever there was an issue where we all literally have a
conflict of interest, this is it. Plus, most of us will have to deal with parents getting older
and wanting to make sure they have a comfortable and dignified retirement.’

A lot of Australians mistakenly believe their superannuation balances will fully fund
their retirement and there is very little understanding and awareness about retirement
security. With governments pushing back the age of qualification for the pension there
are some really big challenges coming and if as a country we aren’t preparing for those
challenges then we are going to have a massive social and economic problem.’

“You don’t need to look too hard to find examples of ageism. I've seen countless
examples in my personal life, in my own broader family and social circle.’

‘Warehousing the elderly is bad for productivity and it also really does put a strain on
the system when they can’t earn an income. It really is important from an economic
perspective to keep older Australians that want to work engaged.’
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There was also a strong sentiment from a minority of journalists, mostly female, that issues around ageing and
ageism are gendered. This view was underpinned by a perception that older men are often presumed to offer
more experience and wisdom.

| ‘Ageism is a huge issue, and it’s also very gendered.’

‘There is a bigger stigma around women ageing and still being capable. It’s a problem
for some men, but other men’s age can also be seen as experienced and worldly. Most
older women don’t get that benefit.’

‘There is a general view that older women are even more vulnerable than older men and
| think that can come through very strongly in media coverage.’

(b) Assessment of current coverage and content

Almost all journalists, producers and editors interviewed agreed that the issues around ageing and ageism
deserve greater media attention and coverage.

‘Ageism is one of the biggest ‘isms’ in Australia right now and it’s not getting the
coverage and attention it deserves.’

‘These issues were covered pretty prominently during the Royal Commission but not a
lot since. There hasn’t been a lot of follow up since then and it should [have been].’

‘Ageism is under covered, and | am not sure why. It’s incredibly important and we are all
going to get old so if it’s not relevant to you now, it will be one day.’

‘Stories about race and sex discrimination always have an acute interest but there’s not
always a lot of interest in stories about age.’

‘During the Royal Commission there was a lot of interest. There should be a lot more
follow-up but | think governments have also dropped the ball on it.’

‘It [ageing and ageism] is well reported but it’s a bigger crisis than a lot of people
realise which by definition means it’s under reported.’

The media professionals observed that there has been noticeably less coverage and focus on stories around
ageing and ageism since the Royal Commission into Aged Care Quality & Safety and the COVID-19 pandemic.
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‘I haven’t done a lot of reporting on ageing issues since the Royal Commission. | think
since then aged care has been left by mainstream media. It’'s something | have been
thinking about doing more on but, at the moment, it’s all about energy.’

‘| think the last time there was a deliberate and fairly sustained focus on reporting on
issues affecting older Australians was during COVID because the health risks were
obviously greater for the elderly, particularly those with chronic conditions. A couple of
years before COVID there was obviously the Royal Commission into aged care which
was also a story that had a very strong focus on issues principally impacting the elderly.’

‘During the Royal Commission we put a lot of people on it because it was a big yarn
and a lot of human stories. Since then, there hasn’t been a particular focus on coverage.
During COVID we tried to cover all angles, from school children to the elderly, so it
wasn’t a specific focus just on the elderly, but we did a lot on it given the health risks,
particularly in aged care, but also the isolation for many.’

Many of the interviewees said that although there are fewer stories specifically about older people compared
to those crisis times, or exclusively on ageing and ageism, other issues considered to be of primary interest to
older people are covered well. These include topics such as superannuation, financial security in retirement,
and access to health care and services.

‘We cover relevant issues like health and retirement income and asset values like
property. Probably the closest we get to reporting specifically impacting the aged is
employment equity stories, people in the later parts of their career being unemployed
or underemployed and the broader consequences of that.’

‘We probably cover issues of interest to older Australians more than any other media,
it’s a piece of the market we have got to our own. Superannuation stories rate very well

for us, property finance too.’

‘There’s a fair bit of coverage of issues around superannuation which impacts every
worker of all ages but is obviously more relevant to those who are retired or in the later

stages of their working life.’

‘I don’t think there’s a conscious decision to cover stories specifically for our

older audience but there are stories that are obviously of more interest such as
superannuation or self-managed funds and, in our coverage, we are mindful of that and
probably backend the story with data that is likely to be relevant and useful.’
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There was a strong sentiment that elder abuse, particularly financial exploitation, is an emerging crisis that
deserves greater coverage and public education. The rise of elder abuse cases was associated with current
cost-of-living pressures and there was an expectation that this problem will become more common.

‘Elder abuse, specifically around finances and people stealing from or guilting their
parents to give them an early inheritance, is a big emerging issue and something | think
the media needs to increase public awareness around. Whether it’s the current cost of
living crisis or related to housing affordability or a combination of issues, it does appear
to be more common and frequent.’

‘Perhaps there is a correlation because of the current economic stress, but elder abuse
and inheritance impatience appear to be more prevalent. | think this is something the
media generally needs to be mindful of and provide a more educative role.’

Interviewees observed that subscribers and other audience members were generally not interested in stories
about ageing or ageism; there is limited appetite for these stories and they do not rate highly. They also said
positive stories around ageing were harder to find and negative ones were sometimes ‘confronting’. Content
broader than topics of perceived self-interest were considered more popular with audiences, including older
audiences.

‘It scares the shit out of people to be quite frank, so it’s never popular. Aged care for
example are never positive stories - people being mistreated, lack of funding, they
aren’t particularly nice stories.’

‘Stories about ageing, particularly access to and quality of aged care, financial security
in retirement aren’t generally well read. They can be confronting issues and | think our
readers don’t necessarily want to think about those things.’

‘It’s not content that people always like to consume but also there’s not always a lot of
content to report on.’

‘It absolutely isn’t given the coverage it deserves because it’s both complicated and
often distressing. Reports on elderly people being mistreated in aged care facilities
aren’t uplifting or feel-good stories.

‘We have a very high audience average age of 75 on TV and 45 on digital. The funny
thing is, the things that rate the highest apart from politics generally are stories on
schools, universities, and any health story. They are very interested in stories about the
next generation.’

Qualitative interviews
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There was a repeated view that journalists are unable to spend adequate time on stories around ageing and
ageism because of limited resources in newsrooms and expectations of output despite reduced staff numbers.

‘We really are day to day coverage now and we don’t have the resources to properly
plan coverage and reporting unless there’s something that is coming up and we know
our audience is interested in like the Olympics and who our medal hopes are, that sort
of thing.’

‘The problem with the modern newsroom is we have to do more with less. There was a
time when as a journalist you could spend a few days working on a story on important
issues like aged care access or financial security in retirement. But now that we have
such depleted newsrooms, you have to write and file a couple of stories every day,

SO you just don’t have the opportunity to dedicate the time and energy these stories
deserve.’

‘We did have a journalist specialising in these issues ... but alas she was one of the first
to go when we had the first round of redundancies in 2012 which kind of speaks to what
management thought about that round as a speciality.’

(c) ‘Things we don’t do well’

There was unprompted acknowledgement from many interviewees that there are some things the media
generally does not do well when it comes to reporting on issues around ageing and ageism, including an
acceptance that ‘click bait’ headlines can be a feature of some media coverage. These interviewees admitted
‘click bait’ headlines that capitalised on a real or perceived ‘generational war’ or tension, resulted in strong
audience traffic to their platforms, and more subscriptions.

‘Put ‘Boomer’ into a headline and you’ll get a heap of clicks. Younger subscribers

read them because they feel aggrieved about what they see as the easier path the
elderly have had with housing, free education and asset accumulation and because the
headline pisses off older subscribers they click the link too.’

‘There is always a temptation in media to report on the ‘generational war’ between
Boomers and Generations Y and Z. Stories about Boomers ‘living large’ at the expense
of younger generations are good click bait and generate a lot of on-line traffic which
unfortunately encourages newsrooms to pursue more stories reporting on that conflict
and tension.’

‘There’s definitely ‘click bait’ - that’s the business model/ for a lot of platforms because it
works, for the same reason ice cream stores don’t sell spinach flavoured ice cream.’
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Younger, less experienced journalists felt this perceived conflict was new and developing. Older journalists
were sceptical, stating stories highlighting younger generations’ different values and priorities are a legacy of
past practice.

‘There’s some really interesting research, especially the stuff you are doing, which
powerfully demonstrates the difference in attitudes between generations on various
issues. But there’s also nothing new and unique to that. In the 1980’s it was fretting
about television content and the amount of time kids were spending watching television
and now it’s the same stories again but just about screen time on iPhones and on social
media. It’s just a new brand of bullshit.’

‘| think society in general and therefore the media have always been a bit judgmental
about younger people. The story angles are new but I’m not sure the tension is new.’

| “It’s always been thus.’

Unprompted, some younger journalists and producers said that the frustrations of younger ‘poorly paid and
overworked’ journalists’ could subconsciously influence how they cover intergenerational issues and stories on
perceived ‘generational tensions.” Both older and younger journalists acknowledged that there are significant
salary differences in newsrooms between younger and older employees due to the changing nature of the
media and reduced industry profits.

‘Particularly in the last five years the ‘Battle of the Generations’ has bled into
newsrooms too. In most newsrooms there are older journalists who are very well paid
whilst the younger ones are deeply underpaid and very overworked. So whilst there’s a
lot of respect for the older journalists in the newsroom, there is also some tension too. |
wonder whether those newsroom dynamics maybe influences headlines.’

‘There is a real inequity in pay structures in media not just based on gender but also
age. Older journalists are the beneficiaries of pay structures that existed 20 to 30 years
ago that have long ceased. Only 15 years ago most print jobs in the [federal] gallery had
an entry level of over $100,000 are now paying much less than that in actual terms and
around half of what it was in real terms. That causes a lot of frustration | think, and our
newsrooms are probably a bit of a microcosm for the rest of the country, and | think
that can be reflected in some reporting.’

‘| think by younger journos, they [older people] are portrayed as whingers who have
taken advantage of things that have organically occurred like free education and home
ownership.’
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‘I can see why younger journos resent older journos and how that influences content
and coverage. The industry has changed so much that not only are younger journos
paid so much less but they are unlikely to ever get that bigger money that once
commonly existed. Part of that resentment is knowing that those pathways for higher
income don’t really exist anymore. They [younger journalists] will be on shit money until
they inevitably leave for a corporate job which they won’t enjoy as much but it’s the
only way to pay the bills and have a decent lifestyle.’

Some respondents commented on the rapidly changing nature of newsrooms, driven by cost-cutting
considerations. They observed that this has resulted in younger desk editors and news directors, potentially
creating an imbalance in newsrooms and the subsequent news coverage.

‘Traditional mainstream audiences are still Boomers, but most media organisations are
now led by Gen Xers and sometimes even Gen Z.’

‘Over the past few years the average age of most newsrooms has dropped by at least
10 years. There’s been a conscious move by media organisations to cut their wages cost
base by moving on older journalists who are generally on the higher income bands. One
of the consequences of that is it makes newsrooms less representative [of society] and |
think that is impacting the quality of coverage.’

Interviewees also discussed the problem of ageism within the media industry itself, with some speculating that
it may be more prevalent in media workforces than in the broader community. Consistent with other findings,
there was a strong view that, just as ageism is gendered in the wider community, it is particularly pronounced
in the media industry.

‘In the media industry itself, being a public-facing job, it’'s even more acute. There’s very
little value placed on older women journalists and presenters.’

| ‘The day | had to wax my upper lip was the day | knew | had to get out of TV and get
into print.’

‘It’s the same in the jobs market. You’ll have stand-out candidates, but they fall down in
the application process because of their birth year.’

The media professionals interviewed were not aware of any internal, formal training or education on issues
around ageing and ageism, and stated that this was not seen as necessary in their organisations. In contrast,
interviewees from two media organisations said there was formal, albeit irregular, training on issues around
gender and/or cultural diversity.

A long time ago at a different media organisation we had training about correct
labelling of ages but there was nothing beyond that, certainly nothing about ageism
and issues around ageing.’
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| 7am not aware of any training or education that’s been done.’

‘There’s no specific training. We always try to be sensitive in covering all issues but
there’s no training or education internally.’

‘There is zero training and education on ageing and ageism [in our newsroom]. There
is with cultural diversity and gender, but there is nothing equivalent with ageing and
ageism.’

| ‘No, never.’

It was noted by some respondents that in the past, any void of formal internal training was filled by informal
instruction from older and more experienced journalists and producers.

‘I've worked at several organisations and bureaus over 20 years and there’s never been
any formal training or education but there’s always been informal instruction from older
more experienced colleagues. Inside the media industry a whole generation of older
Jjournalists in newsrooms have been wiped out by redundancies because they were

on higher incomes and media organisations are all looking to cut costs and replace
higher paid journalists with younger, less well-paid journalists. So younger journalists
do not learn by watching anymore and that’s a huge loss with massive long-term
consequences. COVID and working from home has really intensified that.’

‘There was a time when the training was actually learning on the job from experienced
Jjournos around you. You'd pick things up by listening to them or they’d politely, or
sometimes impolitely, let you know if you were doing something wrong. That’s not really
the case anymore.’

(d) Other underlying drivers of negative media portrayals

The interviewees stated that while their primary audience is typically older people, appealing to younger
audiences is seen as crucial for the sustainability of their media organisation.

‘I am mindful that in traditional media we are writing to a mostly older audience but
also at the same time we are trying to appeal to a younger audience that might become
subscribers. So that thought is in the background all the time.’

‘Newsrooms are obsessed with engaging younger audiences to survive, and | think in
the rush to appeal to a younger audience we can be guilty of not getting the balance
right.”
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‘The demos of our program skews older, so stories on superannuation and tax
concessions resonates. But it’'s not something we deliberately set out to do in the same
way we don’t set out to pitch to a younger audience even if we are mindful of building
and developing a future audience.’

‘Our product and content are primarily focused on finance and business, shareholdings
etcetera so our readership is mostly older people. Superannuation stories rate very

well for us, property [and] finance too. But those stories appeal to our audience more
generally, so it’'s not something we have deliberately done to connect with older people.’

Despite this awareness of the commercial importance of attracting a younger audience, there was a strong
rejection among those interviewed of any deliberate editorial strategy underpinning their story choices or
direction.

However, they readily accepted that media coverage does generally portray older people negatively, often
presenting them in ways that perpetuated and ‘leaned into stereotypes’. This included portraying older people
as vulnerable, an economic burden, and as beneficiaries of a taxation system structured and shaped by their
generation. It was acknowledged that this is an area where the media industry needs to improve.

Advertisers want a younger audience, but our audience definitely skews toward older.
But there’s no editorial direction or plan - we very much go day to day and issue by
issue.’

‘We are trying to find that sweet spot where we continue to appeal to our older and
loyal audience but also to engage that younger audience that we need to survive for the
longer term. But that doesn’t influence what we cover and how we cover it.’

‘| think the elderly are generally pretty poorly portrayed. Mainstream media often likes
to mock older people’s language and habits. Older people are too often portrayed as
technology luddites, vulnerable and scared, while younger people are portrayed as
‘TikTok’ stars and bearing the economic burden of the ageing population.’

‘I think the media broadly leans too much on stereotypes and that’s something we as an
industry has to improve on.’

‘Generally ageing is depicted as an economic burden because we have a lot of
economic debate in this country, particularly in the current cost of living crisis where
everyone is more resource competitive.’

‘There is a tendency to report on Boomers as a demographic problem and a burden on
the taxpayer and sucking up resources. | think we as an industry need to re-evaluate
how we present these stories and be careful we aren’t sort of perpetuating these
stereotypes.’
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| ‘The media too often represents stereotypes of the elderly as irrational rather than wise.’

‘Because of the mounting crisis of aged care, there is a tendency to classify older
people as helpless victims of an advancing demographic bubble they are part of.’

‘The media doesn’t really like to talk about it [ageism] as a problem. Instead, it’s too
often about ‘how are we going to afford them?’ | think in the media we are guilty of
creating a fear about getting old.’

‘| thought it was most interesting during COVID where it exposed a few assumptions
about the value of older lives, that deaths of those in their 90s was somehow not

as serious. Because they are elderly its almost easier to slot them into a prescribed
category.’

Some of those interviewed also expressed personal concerns about how older Australians are perceived more
broadly in society.

I’'m not worried about dying one day, but | am worried about being old and being seen
as a burden or as a problem or not valued.’

There was a view among some that First Nations cultures placed greater value on their Elders and the
knowledge they passed down through generations, and that this underpinned attitudes and portrayals.
Importantly, they thought Aboriginal and Torres Strait Islander Elders were more accessible and available for
the media to interview as spokespeople.

‘In Australia | think the only group that properly values its Elders is the Aboriginal
culture where older people are valued and celebrated. They gain knowledge over their
lifetime and pass that knowledge on.’

‘In our world, Aboriginal Elders are really revered. On many stories impacting the
Indigenous community you’d go to an Elder for comment on a story to lend weight
to what you are reporting on. But you don’t get that sort of representation for older
people in general.’
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(e) Lack of relevant spokespeople on age-related matters

There was broad agreement that there is a critical lack of media spokespeople as advocates for older
Australians, and that this presents a significant barrier to better coverage of issues around ageing and ageism.

‘There is a lack of experts on ageing issues available for comment.’

‘There’s a strong representation of spokespeople available on just about every issue

or interest group except ageing. There’s plenty of talking heads for stories on gender
inequality, LGBTI issues, Indigenous affairs or ethnic and multicultural groups. But
finding someone to speak on ageing and ageism is much tougher. The few that have the
expertise required for comment are either inaccessible or unresponsive.’

‘There’s a couple of spokespeople around but not a lot.”

‘| think the elderly would feel underrepresented in media coverage more generally.
Expertise in this area was lacking in the Royal Commission coverage, we had plenty
of coverage about the politics of it, and the political consequences as well as financial
perspectives and you can do a good job with that but there was certainly not a lot of
experts we could call on for comment or background or explanation.’

‘There’s a lack of voices available to represent older Australians.’

‘There are a few organisations we can tap into for comment or background but to be
honest they aren’t very accessible. When you are working to deadline or wanting nice
clean copy from a third-party, | don’t really know who to go to.’

Others reflected that the problem was not only the lack of available spokespeople as subject matter experts,
but also the absence of journalists with expertise to cover age-related stories. They said this impacts accurate
and extensive coverage and contributes to knowledge gaps.

30

‘The problem with modern journalism is there’s not enough subject matter experts
reporting. Readers and viewers tend to have cognitive dissonance when consuming
these stories because whilst a subject matter expert will see the flaws in an issue’s
reporting, to the audience it’s correct and accurate.’

‘There are a few journalists who know their stuff on issues around health, healthcare and
ageing ... most newsrooms can’t afford to have dedicated journalists with that type of
deep specialisation anymore. So, combine that with a lack of available spokespersons
representing older people and you have a real problem.’
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‘| think journalism is a fairly young industry and consequently most don’t have much
interest in stories impacting older Australians.’

These respondents were of the view that the availability of more voices and spokespeople for older people
would improve the visibility of older Australians and their stories and assist with shaping more balanced and
representative media coverage. There was a clear appetite among the media professionals interviewed for
more proactive leadership and media engagement from the organisations representing older Australians.

‘I think older people lack those champions out there in the media. | think it’s really
important that we have more voices in the media representing older Australians.’

‘We are very reliant on organisations to put people forward for comment on stories but
with organisations that represent older people they don’t necessarily put spokespeople
forward for us to speak to.’

‘I think more vocal and prominent voices or spokespeople would help better shape the
coverage.’

‘Most relevant organisations aren’t even reactive, they are just silent and invisible. | think
the conversation would be improved if these organisations were proactive.’

Qualitative interviews 3]



5.3

Academics

(a) Lack of consensus regarding ageism in the Australian media

Among the academics interviewed for this research, most recognised and supported the Commission’s work
and research on ageism. However, there was a lack of consensus among these interviewees as to whether
ageism in the Australian media was a meaningful problem.

Academics who did see ageism as a foundational problem in the media expressed a range of views
including that:

There has been inadequate focus on age and ageing in the Australian media and that a ‘spotlight’
is welcome, as it is a ‘universal truth that we are all getting older’ and ‘what we see influences
expectations’.

The media has ‘the power to reinforce stereotypes’ but also to provide new visions about what it means
to age well.

Ageism is firmly ingrained in society, where ‘old’ is synonymous with ‘bad’.
Ageism is reinforced in the media, where older people are characterised as ‘frail, foolish and forgetful’,

as old ‘Boomers’, with images of ‘their crossed and ageing hands’ reinforcing their vulnerability and lack
of ‘agency, autonomy and independence’.

Media reporting on older people often focuses on or ‘defaults’ to aged care, which while an important
topic, means other important age topics are overlooked or absent from much of the media discourse.

Attempts by the media to present positive portrayals of older persons often rely on ‘ageing
superheroes’, such as an older person doing an extreme sport or getting a university degree at an
advanced age, which reinforces a patronising view of older people and their capacities.

Negative stereotypes of ageing, particularly of women and ageing, are instilled at an early age, for
example, in children’s books featuring stories of ‘craggy, old, manipulative women’.

Ageing women are seen as ‘almost an affront’ to society and ageing women’s bodies are seen as going
against society’s deepest ‘values’ of ‘beauty and strength’.

The most pernicious example of these biases was seen in reporting of COVID-19 deaths during the
height of the pandemic, where the lives of older people were dehumanised and devalued, and their
deaths portrayed as ‘normalised and acceptable’, implying that ‘collective relief’ should be felt as ‘only’
older people who ‘were going to die anyway’ were most impacted.

| ‘Twe have all] internalised all those negative associations with getting older.’

Academics who disputed that ageism in the media was a meaningful problem conveyed various viewpoints
including that:

The worldview of older people still dominates and shapes stories and discourse in the media - and often
in ways that are opposed to reform, for example, in relation to issues such as superannuation, tax and
negative gearing or on current topics of discussion such as ‘problematic international students’.

There are more important areas of ‘identity politics’ than age and pushed back against the notion of
‘identity politics’ more broadly.

Younger people are affected far more than older people, both in the media and beyond, noting that
it was not until recently that the economic difficulties experienced by younger generations were
acknowledged by the media as ‘a genuine crisis’, with the media previously characterising younger
people as lazy and incompetent.

Older generations are more economically secure than younger generations and as a result ‘ageism is not
as dominant’ because older people have become the prime audience for advertising.

These academics conceded that there may be some unfortunate examples of older people being stereotyped
in the media, such as for being greedy in their refusal to transfer wealth. However, they were of the view that
these depictions were not pervasive or necessarily problematic for older people.
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| ‘If | were honest about it, | feel quite well-represented in the media.’

(b) Ageing audiences

There was agreement among the academics interviewed that traditional media audiences were ageing.
However, there were differing opinions about the extent to which younger audiences were being ‘chased’ or
targeted by the media.

Those who believed that media outlets are focusing on a younger audience associated this with ageism.

‘I think media does project a certain ageism, because they are trying to garner support
from younger audiences.’

Others reflected that digital technology had transformed the media landscape, and the use of web analytics
to measure ‘success’ has meant that click rates dominate what content gets produced. Consequently, while
traditional media may aspire to attract a younger audience, they may be forced to produce content that their
existing older audience will click on.

(¢) Redundancies and loss of institutional knowledge

There was greater consensus among interviewees on the issue of redundancies in the media, which was seen
to disproportionately affect older workers, who were often considered too expensive and hence targeted for
redundancy. Interviewees observed that the departure of experienced older workers has resulted in a young
media workforce characterised by a lack of experience and expertise, as well as high turnover rates, where
young workers are being replaced by even younger workers.

‘This is important because an increasingly youthful workforce is making content for an
ever-ageing audience’

It was further noted that resource pressures in newsrooms, have created a tendency among journalists to
default to easy contacts and sources for stories, such as politicians or experts. This has resulted in a lack of
representation of older people’s lived experiences and simplistic generational narratives such as:

‘Baby Boomers are eating up all your resources and not leaving anything behind for
you [and] you cannot get a house, [or] Millennials are all crying in the corner. These are
the sort of overarching narratives.... all you see are [older people], completely decrepit
[in an] aged care home...you will never see the 85-year-old healthy Italian sitting in the
backyard doing his tomatoes and being happy about it.’

(d) Lack of understanding about the realities of ageing

A number of the academics interviewed observed that mainstream Australian culture has not caught up with
the reality of extended lifespans.

| It is not 1940 [when] we were dying [at] 50 years old with a heart attack.’

However, it was noted that media depictions continue to present older people as either ‘superheros’ or
as overly vulnerable and/or incapacitated. Examples referred to include depictions of older parents with
dementia in the ABC TV dramas ‘Mother and Son’ and ‘Packed to the Rafters.
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Academics who saw ageism as a problem in the media, said they wanted to see more depictions of older
people living their lives in ordinary ways, as part of society and their community. For example, stories of older
people engaging in new romance or volunteer work, as opposed to stereotypical portrayals, such as of an
older person coming to terms with the death of a spouse.

These interviewees were particularly concerned about negative depictions of older people with dementia,
both in the media more broadly and specifically in the context of coverage on the Royal Commission into
Aged Care Quality and Safety (Royal Commission). While acknowledging the importance of the Royal
Commission coverage, the interviewees noted that ‘so many pictures of people locked up and abused’ has
made people ‘really scared’ of the ageing process. It was also seen to highlight a crucial problem, in that the
media will only report on the ‘worst cases’ as only those were considered newsworthy. While smaller, regional
outlets were observed to often cover ‘happy stories’ about local aged care services, it was considered that
such stories would ‘not fly in Greater Sydney media’

(e) Absence of age in the diversity and inclusion landscape

Interviewees acknowledged that there was lack of age diversity within the media industry and that this lack of
diversity was reflected in the absence of older Australians in media representations, with the ‘white pensioner
archetype’ still dominating media narratives around ageing. Greater diversity in representations was seen as
necessary to reflect the rapidly changing composition of Australian society.

(f) Examples of best practice in media portrayals of ageing

While there were differing views on what the media gets right in depictions of ageing, most academics
interviewed agreed that better representations tend to be found on the ABC, SBS or in The Guardian. These
media outlets were described as doing ‘a reasonable job’ and having ‘balanced depictions of ageing.’

‘There have been some beams of light on ABC and SBS [that have challenged] some of
the myths and stereotypes.’

There was also acknowledgement that there is more interest and coverage of ageism compared to five
years ago. It was noted that Ageism Awareness Day, received good coverage and there is now considerable
scholarly research on the topic, as well as guides on how to avoid ageism and ‘othering’ through descriptors
such as ‘senile’ and other derogatory terms.

Other commentary about positive media portrayals noted:

e arise in positive representation of older women, where women’s ageing bodies are seen as something
to be celebrated rather than ‘something to be reviled’

e better representations of Indigenous Elders, which assists with countering the ‘white pensioner’
archetype

* more accurate representations, such as depictions of older parents living ordinary lives in the ABC TV
series ‘Fisk.

(g9) Conclusion

Despite differing views on whether ageism is a problem in Australian media, there was agreement among the
academics interviewed that media coverage of age/ageing should be about ‘life stage’ as opposed to simple
‘numerical approaches’, and that we must ‘stop clumping older people together’

It was noted that throughout one’s life, there can be ‘periods where people are unwell or have a disability’ but
it is ‘really important for people to understand that older people can be happy and productive ... and a huge
asset in the workforce.
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5.4 Corporate communications practitioners

(a) It is the culture, and it is easy

The two corporate communications practitioners interviewed for this research identified ageism in the media
as a product of ingrained societal norms in mainstream Australian culture, noting that ‘Australia is not a place
that values older people.’ It was observed that while ‘some cultures deeply respect their elders, Australia is
not one of those cultures.

There was a perception that to become old in Australia is to become ‘invisible,” driven and characterised by a
loss of economic utility and value. Older workers were seen to ‘cost more’ and therefore ‘they want you out.
‘Intersectionality, where age is overlayed with other characteristics like race or gender, was also recognised as
a factor that can worsen the implications of ageism.

Entrenched ageism in Australian culture was seen to make stereotypical portrayals of age an ‘easy story, resulting
in @ media landscape where older people were either pitied or reviled, and their strengths or values ignored.

The interviewees highlighted two prevalent age stereotypes in media portrayals.

The first was ‘frailty,” where older people are seen as vulnerable, incompetent, incapacitated, impaired and
despondent. ‘It's always someone frail on a walker, with a cup of tea and a biscuit,” someone who ‘doesn’t
know what’s what, in short ‘a portrayal of weakness.’

The second was ‘intergenerational conflict, where older people are portrayed as selfish wealth hoarders, who
are no longer contributing to the progress of the economy or society and ‘stopping others from getting a look
in.” Concerns were raised about the ‘social discord’ this type of narrative creates.

(b) Alignment with business values and drivers

The interviewees, who worked in the superannuation and private health insurance sectors respectively,
asserted that the communication practices of their organisations do not replicate the age stereotypes they
see in the broader media landscape.

They attributed this difference to two key factors.

The first is a broader recognition in corporate communications of the importance of diverse representations
and that age is an important factor in diversity. However, within this context, it was acknowledged that age
must compete with what are considered ‘higher order equity issues’ such as gender and disability.

The second is a recognition of the business imperative and benefits of more accurate representations of
older Australians. As one interviewee commented, ‘[ilt’s our business to know things about our customers’
and hence there is a focus on ensuring representations accurately reflect and are ‘true’ to older or younger
customers. There is a conscious effort to avoid stereotypes that could lead to ‘discord’ and ‘alienation’ of
customers and that this conscious, deliberate approach is ‘embedded in what we do.’

| ‘We think about it more overtly.’

It is clear that when business values and drivers align, more positive representations of age/ageing are
possible. However, despite this ‘overt’ thinking, the interviewees could not point to any source of expertise
or guidance on what is good or best practice in this space. Though they had undergone disability awareness
training, they had no knowledge of equivalent training for age or ageism.

(c) Age bias in the workplace

The interviewees observed that although they had not personally experienced ageism or age discrimination
in their careers, there was a relative absence of older workers within their organisations - ‘we’re all under 45’
While these interviewees did not attribute this to the existence of age discrimination against older workers,
the interviewees admitted that there was a very clear ‘skew’ in their workforces.
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One explanation given for this, was that it might have something to do with the need to be ‘quite computer
literate’ to deal with the ‘super complex systems’ of the organisation.

Another interviewee was of the view that there have been improvements, observing that it was no longer
common to hear questions in a recruitment process about whether older applicants would ‘bring the right
vibrancy or energy,’ that there were ‘older people in mid-level roles that weren’t there early in my career’ and
this was accompanied by a greater focus on the ‘strengths’ that older workers bring.
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6. Ways forward

This research identified some key gaps in existing literature about age representations in Australian media
that are worth further investigation, including in relation to age and intersectionality, counterstereotypes

and positive media portrayals of ageing, as well as ageism in social media. It also identified insights into
workforce ageism and gendered ageism within media organisations that may warrant specific attention
from the media industry.

In contemplating a way forward, this report focuses on three key opportunities for both the age sector
and media industry to work together in a strong, collaborative partnership approach to support and grow

the media’s capability to address ageism and promote more diverse, accurate and balanced representations

of ageing.

Opportunity 1: Addressing the expert gap

There is an opportunity for the media industry and age sector to work together

to improve media access to relevant advocates or experts, so that necessary
context can be gained on stories around ageing and the voices and experiences of
older Australians represented. There was an almost unanimous view among those

interviewed that a greater availability of spokespeople would result in more accurate

and extensive media coverage, helping to reshape the narrative on ageing.

Opportunity 2: Addressing the education and training gap

The media sector is encouraged to expand and strengthen their existing diversity
training for staff to specifically cover age and ageism. There is opportunity for

the media industry and age sector to co-design tailored educational materials and
training programs to inform media professionals and support improved editorial
practices in reporting on age-related topics.

Opportunity 3: Shifting the narrative on ageing

There is opportunity for the media industry and age sector to collectively embark
on a new communication campaign, to combat ageism in the broader community,
advance the business case within the media industry for more accurate and diverse

representations of ageing, and improve media reporting standards on the coverage of

different age groups.

Ways forward

37



7. Appendix - Selected bibliography

Advertising Standards Bureau (2009) Discrimination and Vilification in Advertising. https://adstandards.com.
au/sites/default/files/8736_researchreport final - pdf.pdf.

Ang |, Hawkins G and Dabboussy L (2008) The SBS story: the challenge of cultural diversity. UNSW Press,
Sydney. http://researchdirect.westernsydney.edu.au/islandora/object/uws:8673.

Australian Human Rights Commission (2021) What’s age got to do with it?. https:/humanrights.gov.au/our-
work/age-discrimination/publications/whats-age-got-do-it-2021.

Australian Human Rights Commission (2023) Changing perspectives: Testing an ageism intervention.
https:/humanrights.gov.au/changingperspectives.

Australian Human Rights Commission (2013) Fact or Fiction: Stereotypes of Older Australians.
https:/humanrights.gov.au/our-work/age-discrimination/projects/fact-or-fiction-stereotypes-older-australians

Australian Institute of Health and Welfare (2019) ‘Elder abuse: context, concepts and challenges’, https://doi.
org/10.25816/5d5e14e6778df.

Ayalon L and Tesch-Rdédmer C (eds) (2018) Contemporary Perspectives on Ageism. International Perspectives
on Aging, Springer Cham, https://doi.org/10.1007/978-3-319-73820-8.

Bahfen N (2019) 1950s vibe, 21st century audience: Australia’s dearth of onscreen diversity’, Pacific Journalism
Review, 25(1/2):29-38. https://search.informit.org/doi/abs/10.3316/informit.525939951550540.

Barrett C, Bostock S, Chinsen A, Hampton I, Simmons MB, Brown E, Fava NJ, Browne V, Walsh L, Hutton V
and Sisko S (2020) ‘Ageism’, Multicultural Responsiveness in Counselling and Psychology, 179-215, https://doi.
org/10.1007/978-3-030-55427-9_7.

Benczes R, Burridge K, Sharifian F and Allan K (2017) ‘Cultural Linguistics and Ageing: What Naming Practices
in Australian English Can Reveal About Underlying Cultural Conceptualisations’, in Sharifian F (eds) Cultural
Linguistics, Springer, Singapore, https:/doi.org/10.1007/978-981-10-4056-6_27.

Biggs S, Fredvang M and Haapala | (2012) ‘Not in Australia Migration, Work and Age Discrimination’,
Australasian Journal on Ageing, 32(2):125-129. https://onlinelibrary.wiley.com/doi/full/10.1111/].1741-
6612.2012.00650.x.

Biggs S and Carr A (2015) ‘Age-and Child-friendly Cities and the Promise of Intergenerational Space’, Journal
of Social Work Practice, 29(1), https://doi.org/10.1080/02650533.2014.993942.

Brodmerkel S and Barker R (2019) ‘Hitting the glass wall: Investigating everyday ageism in the advertising
industry’, The Sociological Review, 67(6), https://doi.org/10.1177/0038026119837147.

Brodmerkel S and Barker R (2021) ‘Making sense of ‘ambiguous ageism’: a multi-level perspective on age
inequality in the advertising industry’, Creative Industries Journal, 15(2), https://doi.org/10.1080/17510694.2021.
1911536.

Brooks J and Hopgood F (2021) ““Bubbling” the Fourth Age in the Time of COVID-19: Ambivalence and
Agency’, M/C Journal, 24(1), https://doi.org/10.5204/mcj|.2746

Cardona B (2014) “Anti-ageing medicine’ in Australia: Global trends and local practices to redefine ageing’,
Health Sociology Review, 18(4):446-460, https://doi.org/10.5172/hesr.2009.18.4.446.

Common Cause Australia (2021) Framing Age Message Guide, Common Cause website. https:/www.
commoncause.com.au/framing-age-message-gquide.

Cook P (2023) ‘Older age, aged care, and ageism during the coronavirus pandemic: narrative from Australia’,
University of Tasmania. https:/hdl.handle.net/102.100.100/507171.

Cook P, Pinkard BC and Korobacz RJ (2022) ‘Supporting the Residential Aged care Workforce for COVID-19
Recovery’, University of Tasmania. https:/www.ccc.tas.gov.au/wp-content/uploads/2023/04/REPORT-
Supporting-the-residential-aged-care-workforce-for-COVID-19-recovery.pdf.

38 Shaping Perceptions: How Australian Media Reports on Ageing


https://adstandards.com.au/sites/default/files/8736_researchreport_final_-_pdf.pdf
https://adstandards.com.au/sites/default/files/8736_researchreport_final_-_pdf.pdf
http://researchdirect.westernsydney.edu.au/islandora/object/uws:8673
https://humanrights.gov.au/our-work/age-discrimination/publications/whats-age-got-do-it-2021
https://humanrights.gov.au/our-work/age-discrimination/publications/whats-age-got-do-it-2021
https://humanrights.gov.au/changingperspectives
https://humanrights.gov.au/our-work/age-discrimination/projects/fact-or-fiction-stereotypes-older-australians
https://doi.org/10.25816/5d5e14e6778df
https://doi.org/10.25816/5d5e14e6778df
https://doi.org/10.1007/978-3-319-73820-8
https://search.informit.org/doi/abs/10.3316/informit.525939951550540
https://doi.org/10.1007/978-3-030-55427-9_7
https://doi.org/10.1007/978-3-030-55427-9_7
doi:https://doi.org/10.1007/978-3-030-39070-9_16
https://onlinelibrary.wiley.com/doi/full/10.1111/j.1741-6612.2012.00650.x
https://onlinelibrary.wiley.com/doi/full/10.1111/j.1741-6612.2012.00650.x
https://doi.org/10.1080/02650533.2014.993942
https://doi.org/10.1177/0038026119837147
https://doi.org/10.1080/17510694.2021.1911536
https://doi.org/10.1080/17510694.2021.1911536
https://doi.org/10.5204/mcj.2746
https://doi.org/10.5172/hesr.2009.18.4.446
https://www.commoncause.com.au/framing-age-message-guide
https://www.commoncause.com.au/framing-age-message-guide
https://hdl.handle.net/102.100.100/507171
https://www.ccc.tas.gov.au/wp-content/uploads/2023/04/REPORT-Supporting-the-residential-aged-care-workforce-for-COVID-19-recovery.pdf
https://www.ccc.tas.gov.au/wp-content/uploads/2023/04/REPORT-Supporting-the-residential-aged-care-workforce-for-COVID-19-recovery.pdf

Cook P, Neves BB, Curryer C, Banks S, Mallon AH, Lam J and Omori M (2023) ‘Governing Risk and Older Age
During COVID-19: Contextualizing Ageism and COVID-19 Outbreaks in Australian Aged Care Facilities During
2020, in Shankardass MK (eds) Handbook on COVID-19 Pandemic and Older Persons, Springer, Singapore.
https:/link.springer.com/chapter/10.1007/978-981-99-1467-8 18.

Cook P, Curryer C, Banks S, Neves BB, Omori M, Mallon AH, Lam J (2021) ‘Ageism and risk during the
coronavirus pandemic’, in Lupton D and Karen W (eds) The COVID-19 Crisis, Routledge, London. https:/www.
tavlorfrancis.com/chapters/edit/10.4324/9781003111344-22/ageism-risk-coronavirus-pandemic-peta-cook-
cassie-curryer-susan-banks-barbara-barbosa-neves-maho-omori-annetta-mallon-jack-lam/.

Erhart J and Dooley K (2022) “Post goblins’ and ‘preditors’: identities, experiences, and contributions of
women in Australian screen postproduction and visual effects sectors 2020/2027, Studies in Australasian
Cinema, 16(1):17-34. https://www.tandfonline.com/doi/abs/10.1080/17503175.2022.2037814

French L (2020) ‘Gender Still Matters: Towards Sustainable Progress for Women in Australian Film and
Television Industries’, Women in the International Film Industry, 271-291, https://doi.org/10.1007/978-3-030-
39070-9 16.

French L (2014) ‘Gender then, gender now: surveying women’s participation in Australian film and television
industries’, Continuum, 28(2):188-200, https://doi.org/10.1080/10304312.2014.888040.

Hall J (2005) ‘Television and Positive Ageing in Australia’ (Thesis), Murdoch University. https://researchportal.
murdoch.edu.au/view/pdfCoverPage?instCode=6IMUN_INST&filePid=13137065430007891&download=true.

Hausknecht S, Clemson L, O’Loughlin K, McNab J and Low LF (2020) ‘Reframing Ageing in Australia’,
University of Sydney. https:/www.tandfonline.com/doi/abs/10.1080/03601277.2022.2070347.

Hausknecht S, Clemson L, O’Loughlin K, McNab J and Low LF (2022) ‘Co-designing alternative frames of
ageing and experiences of challenging ageism in Australia’, Educational Gerontology, 49(1):48-59. https://
www.tandfonline.com/doi/abs/10.1080/03601277.2022.2070347.

Imran M A (2023) ‘Redefining older Australians: moving beyond stereotypes and consumer narratives
in print media representations’, Media International Australia. https://journals.sagepub.com/
doi/10.1177/1329878X231208788.

Imran M A (2021) ‘Media Portrayal of Ageing: A Cross-Cultural Comparison of Media Discourses in Australia
and Malaysia’, University of Adelaide. https:/hekyll.services.adelaide.edu.au/dspace/handle/2440/130075.

Imran M A and Bowd K (2022) ‘Consumers and commodification: The marketization of aged care in
the Australian press’, Australian Journalism Review, 44(1):117-135. https://intellectdiscover.com/content
journals/10.1386/ajr_ 00091 7.

Imran M A and Bowd K (2023) ‘Passivity and exclusion: media power in the construction of the aged-care
debate in Australia and Malaysia’, Communication Research and Practice, 9(2):121-141. https:/www.tandfonline.
com/doi/abs/10.1080/22041451.2023.2188702.

Johnson G, Billett S, Dymock D and Martin G (2013) ‘The discursive (re)positioning of older workers in
Australian recruitment policy reform: An exemplary analysis of written and visual narratives’, Equality, Diversity
and Inclusion, 32(1)4-21. https:/www.emerald.com/insight/content/doi/10.1108/02610151311305588/full/html.

Lam C (2018) ‘Representing (real) Australia: Australia’s Eurovision entrants, diversity and Australian
identity’,Celebrity Studies, 9(1):117-125, https://doi.org/10.1080/19392397.2018.1432354.

Larkin I, Previte J and Luck E (2008) ‘Get off our roads Magoo: Are elderly drivers entitled to drive on our
roads?’, in Denize S, Sharma N and Spanjaard D (eds) Proceedings of Australia and New Zealand Marketing
Academy Conference 2008, Marketing: Shifting Focus from the Mainstream to Offbeat, Promaco Conventions
Pty Ltd, Australia. https:/eprints.qut.edu.au/15466/.

Leder M (2021) ‘The web series: empowering diversity on the Australian screen’, Continuum, 35(4):1-15, https://
doi.org/10.1080/10304312.2021.1933384.

Lotz A D and Potter A (2022) ‘Effective cultural policy in the 21st century: challenges and strategies from
Australian television’, International Journal of Cultural Policy, 28(6):1-13, https://doi.org/10.1080/10286632.2021
.2022652.

Appendix - Selected bibliography 39


https://link.springer.com/chapter/10.1007/978-981-99-1467-8_18
https://www.tandfonline.com/doi/abs/10.1080/17503175.2022.2037814
https://doi.org/10.1007/978-981-10-4056-6_27
https://doi.org/10.1007/978-981-10-4056-6_27
https://doi.org/10.1080/10304312.2014.888040
https://researchportal.murdoch.edu.au/view/pdfCoverPage?instCode=61MUN_INST&filePid=13137065430007891&download=true
https://researchportal.murdoch.edu.au/view/pdfCoverPage?instCode=61MUN_INST&filePid=13137065430007891&download=true
https://www.tandfonline.com/doi/abs/10.1080/03601277.2022.2070347
https://www.tandfonline.com/doi/abs/10.1080/03601277.2022.2070347
https://www.tandfonline.com/doi/abs/10.1080/03601277.2022.2070347
https://journals.sagepub.com/doi/10.1177/1329878X231208788
https://journals.sagepub.com/doi/10.1177/1329878X231208788
https://hekyll.services.adelaide.edu.au/dspace/handle/2440/130075
https://intellectdiscover.com/content/journals/10.1386/ajr_00091_7
https://intellectdiscover.com/content/journals/10.1386/ajr_00091_7
https://www.tandfonline.com/doi/abs/10.1080/22041451.2023.2188702
https://www.tandfonline.com/doi/abs/10.1080/22041451.2023.2188702
https://www.emerald.com/insight/content/doi/10.1108/02610151311305588/full/html
https://doi.org/10.1080/19392397.2018.1432354
https://eprints.qut.edu.au/15466/
https://doi.org/10.1080/10304312.2021.1933384
https://doi.org/10.1080/10304312.2021.1933384
https://doi.org/10.1080/10286632.2021.2022652
https://doi.org/10.1080/10286632.2021.2022652

Luckman S, Anderson H, Sinha R, Rentschler R and Chalklen C (2019) “The devil is in the level’: understanding
inequality in Australia’s Film, TV and Radio industries’, Media International Australia, 176(1), https:/doi.
org/10.1177/1329878x19892772.

Lupton D (2023) ‘Covid-19 and crisis communication’, in Griffen-Folley B and Turnbull S (eds) The
Media and Communications in Australia, Routledge, London. https:/www.taylorfrancis.com/chapters/
edit/10.4324/9781003280644-28/covid-19-crisis-communication-deborah-lupton.

Lupton D and Lewis S (2021) ‘Learning about Covid-19: a qualitative interview study of Australians’ use of
information sources’, BMC Public Health, 21(662). https:/link.springer.com/article/10.1186/s12889-021-1074 3-7.

Lyons G and Smedley C (2020) ‘The new face of homelessness? Examining media representations of women’s
homelessness in five Australian news sources’, Journal of Social Distress and Homelessness, 30(1):1-13, https://
doi.org/10.1080/10530789.2019.1709269.

MEAA (2016) Mates Over Merit: The Women In Media Report. https:/www.meaa.org/download/mates-over-
merit-full-report/.

Mediaweek (2022)Impact of Ageism and how industry bodies are tackling the issue. https:/www.mediaweek.
com.au/impact-of-ageism-and-how-industry-bodies-are-tackling-the-issue/.

Merz A and Gonzales E (2023) ‘#Aging: Mono-representation in Aging Content on Social Media’, The Centre
for Health and Aging Innovation, http:/hdl.handle.net/2451/64385.

Minichiello V, Browning C and Aroni R (1992) ‘The challenge of the study of ageing’, in Minichiello V, Jones

D and Alexander L (eds) An introduction to gerontology: A multidisciplinary perspective, Prentice Hall, 1-16.
https:/www.researchgate.net/profile/Victor-Minichiello/publication/235519713 The challenge of the study
of ageing/links/53fee80d0cf283¢c3583bf89f/The-challenge-of-the-study-of-ageing.pdf.

Multicultural Centre for Women’s Health (2017) Intersectionality Matters: A guide to engaging immigrant and
refugee communities to prevent violence against women. https:/www.mcwh.com.au/wp-content/uploads/
Intersectionality-Matters-Guide-2017.pdf.

Mumbrella (2023) ‘FY.l. The Experience Advocacy Taskforce (EAT) is calling out ageism’. https://mumbrella.
com.au/the-experience-advocacy-taskforce-eat-is-calling-out-ageism-802002.

Nolan D, Farguharson K and Marjoribanks T (eds) (2018) Australian media and the politics of belonging,
Anthem Press, London, New York.

North L (2010) ‘The Gender ‘Problem’ in Australian Journalism Education’, Australian Journalism Review,
32(2):103-115. https://search.informit.org/doi/abs/10.3316/informit.898818248701411.

O’Donnell P and Zion L (2020) ‘Precarity in Media Work’, in Prenger M and Deuze M (eds)
Making Media: Production, Practices, and Professions, Amsterdam University Press, https://doi.
org/10.1017/9789048540150.016.

Older Persons Advocacy Network (OPAN) (2024) Media reporting guidelines. https://opan.org.au/about-us/
news-and-media-centre/media-reporting-guidelines/.

Pavlidis A, Kennelly M and Castro LR (2020) ‘Shame, pain and fame: sportswomen losing in Australia’s
mainstream media reporting’,Sport in Society, 1-16, https://doi.org/10.1080/17430437.2020.1777101.

Regi NS (2023) ‘The possibilities of process journalism: Insights from news media coverage of the Royal
Commission into Aged Care’, https://doi.org/Faculty%200f%20Creative%20Industries, %20Education%20&%20
Social%20Justice.

Ricketson M, Dodd A, Zion L and Winarnita M (2019) “Like Being Shot in the Face’ or ‘I'm Glad I'm Out”:
Journalists’ Experiences of Job Loss in the Australian Media Industry 2012-2014’, Journalism Studies, 21(1):54-
71, https:/doi.org/10.1080/1461670x.2019.1627899.

Ring AL (2002) ‘Using “anti-ageing” to market cosmetic surgery: just good business, or another wrinkle on the
face of medical practice?’, The Medical Journal of Australia, 176(12):597-599. https://citeseerx.ist.psu.edu/docu
ment?repid=repl&type=pdf&doi=d8ab57c676191f3c9365539d3ca08ed66ff8fO17.

Robinson LTK (2006) ‘Curmudgeons and dragon? A content analysis of the Australian print media’s portrayal
of the information profession 2000 to 2004, Library and Information Science Research E-Journal, 16(2):1-19,
https://dr.ntu.edu.sg/handle/10356/152627.

40 Shaping Perceptions: How Australian Media Reports on Ageing


https://doi.org/10.1177/1329878x19892772
https://doi.org/10.1177/1329878x19892772
https://www.taylorfrancis.com/chapters/edit/10.4324/9781003280644-28/covid-19-crisis-communication-deborah-lupton
https://www.taylorfrancis.com/chapters/edit/10.4324/9781003280644-28/covid-19-crisis-communication-deborah-lupton
https://link.springer.com/article/10.1186/s12889-021-10743-7
 https://doi.org/10.1080/10530789.2019.1709269
 https://doi.org/10.1080/10530789.2019.1709269
https://www.meaa.org/download/mates-over-merit-full-report/
https://www.meaa.org/download/mates-over-merit-full-report/
https://www.mediaweek.com.au/impact-of-ageism-and-how-industry-bodies-are-tackling-the-issue/
https://www.mediaweek.com.au/impact-of-ageism-and-how-industry-bodies-are-tackling-the-issue/
http://hdl.handle.net/2451/64385
https://www.researchgate.net/profile/Victor-Minichiello/publication/235519713_The_challenge_of_the_study_of_ageing/links/53fee80d0cf283c3583bf89f/The-challenge-of-the-study-of-ageing.pdf
https://www.researchgate.net/profile/Victor-Minichiello/publication/235519713_The_challenge_of_the_study_of_ageing/links/53fee80d0cf283c3583bf89f/The-challenge-of-the-study-of-ageing.pdf
https://www.mcwh.com.au/wp-content/uploads/Intersectionality-Matters-Guide-2017.pdf
https://www.mcwh.com.au/wp-content/uploads/Intersectionality-Matters-Guide-2017.pdf
https://mumbrella.com.au/the-experience-advocacy-taskforce-eat-is-calling-out-ageism-802002
https://mumbrella.com.au/the-experience-advocacy-taskforce-eat-is-calling-out-ageism-802002
https://search.informit.org/doi/abs/10.3316/informit.898818248701411
https://doi.org/10.1017/9789048540150.016
https://doi.org/10.1017/9789048540150.016
https://opan.org.au/about-us/news-and-media-centre/media-reporting-guidelines/
https://opan.org.au/about-us/news-and-media-centre/media-reporting-guidelines/
https://doi.org/10.1080/17430437.2020.1777101
https://doi.org/Faculty%20of%20Creative%20Industries,%20Education%20&%20Social%20Justice
https://doi.org/Faculty%20of%20Creative%20Industries,%20Education%20&%20Social%20Justice
https://doi.org/10.1080/1461670x.2019.1627899
https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=d8ab57c676191f3c9365539d3ca08ed66ff8f017
https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=d8ab57c676191f3c9365539d3ca08ed66ff8f017
https://dr.ntu.edu.sg/handle/10356/152627

Russell C (1989) ‘Ageism: Integrating Research with Education and Professional Practice’, Australian Journal on
Ageing, 8(2):22-25, https://doi.org/10.1111/j1741-6612.1989.tb00754 .x.

Sanson A, Duck J, Cupit G, Ungerer J, Scuderi C, Sutton J, Bastian B, Nielsen M, Riggs D, Due C, Louis
W, Burke S and Pham H (2013) Media Representations and Responsibilities: Psychological Perspectives.
https:/psychology.org.au/getmedia/72f0e528-c025-44d9-b7b4-2823872b51fa/position-paper-media-
representations-responsibilities.pdf.

Screen Australia (2016) Seeing ourselves: reflections on diversity in Australian TV drama. https://apo.org.au/
sites/default/files/resource-files/2016-08/apo-nid66809.pdf.

Selwyn V (2017) ‘Critical perspectives on media representations of ageing in the Australian press: Sydney
Morning Herald (SMH), Daily Telegraph, Newsonline, The Australian and The Conversation, 2010 - 2016’,
https:/doi.org/10.25949/19434872.v1.

Taylor P and Earl C (2015) ‘The Social Construction of Retirement and Evolving Policy Discourse of Working
Longer’, Journal of Social Policy, 45(02):251-268, https://doi.org/10.1017/s0047279415000665.

Thomas K and Shute R (2006) ‘The old and mentally ill in Australia: Doubly stigmatised’, Australian
Psychologist, 41(3):186-192, https://doi.org/10.1080/00050060600726312.

Thomas T, Wilson A, Tonkin E, Miller ER and Ward PR (2020) ‘How the Media Places Responsibility for the
COVID-19 Pandemic - An Australian Media Analysis’, Front. Public Health, 8:483, https:/www.ncbi.nlm.nih.gov/
pmc/articles/PMC7472525/

Thomson T, Miller E, Holland-Batt S, Seevinck J and Regi S (2022) ‘Visibility and invisibility in the aged care
sector: Visual representation in Australian news from 2018-2027, Media International Australia, 190(1), https:/
doi.org/10.1177/1329878x221094374.

Thomson T, Miller E, Holland-Batt S, Seevinck J and Regi S (2022) ‘Improving Coverage of Older People
in Australian News’. https://research.qut.edu.au/royalcommissionagedcare/wp-content/uploads
sites/361/2022/05/Improving-Coverage-of-Older-People-in-Australian-News.pdf.

Turner G (2019) ‘Dealing with diversity: Australian television, homogeneity and indigeneity’, Media
International Australia, 174(1), https://doi.org/10.1177/1329878x1986948].

Turner G and Ebrary | (1993) Nation, culture, text: Australian cultural and media studies, Routledge, London,
New York.

Webb EO (2023) ‘Older Australians During the COVID-19 Pandemic: Experiences and Responses’, in
Shankardass MK (eds) Handbook on COVID-19 Pandemic and Older Persons, Springer, Singapore, https://doi.
org/10.1007/978-981-99-1467-8_17.

Whitford M (2023) Seeing Ourselves 2: Diversity, Equity and Inclusion in Australian TV Drama, Screen Australia.
https:/www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b/Seeing-Ourselves-
2-Full-Report-Accessible-PDF.pdf.

Wong F, Leung D, Wong E, Liu T, Wong G and Lum T (2023) ‘Negative ageism and compassionate ageism

in news coverage of older people under COVID-19: how did the pandemic progression and public health
responses associate with different news themes?’, Ageing & Society, 1-23. https:/www.cambridge.org/core
journals/ageing-and-society/article/negative-ageism-and-compassionate-ageism-in-news-coverage-of-older-
people-under-covid19-how-did-the-pandemic-progression-and-public-health-responses-associate-with-
different-news-themes/20AB7557CFQ47A754C2726243A21698A.

World Health Organization (2021) Quick guide to avoid ageism in communication. https:/www.who.int/
publications/m/item/quick-guide-to-avoid-ageism-in-communication.

Zion L, Dodd A, Sherwood M, O’Donnell P, Marjoribanks T and Ricketson M (2016) ‘Working for less: the
aftermath for journalists made redundant in Australia between 2012 and 2014’, Communication Research and
Practice, 2(2):117-136, https://doi.org/10.1080/22041451.2016.1185924.

Appendix - Selected bibliography 4]


 https://doi.org/10.1111/j.1741-6612.1989.tb00754.x
https://psychology.org.au/getmedia/72f0e528-c025-44d9-b7b4-2823872b51fa/position-paper-media-representations-responsibilities.pdf
https://psychology.org.au/getmedia/72f0e528-c025-44d9-b7b4-2823872b51fa/position-paper-media-representations-responsibilities.pdf
https://apo.org.au/sites/default/files/resource-files/2016-08/apo-nid66809.pdf
https://apo.org.au/sites/default/files/resource-files/2016-08/apo-nid66809.pdf
https://doi.org/10.25949/19434872.v1
https://doi.org/10.1017/s0047279415000665
https://doi.org/10.1080/00050060600726312
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7472525/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7472525/
https://doi.org/10.1177/1329878x221094374
https://doi.org/10.1177/1329878x221094374
https://research.qut.edu.au/royalcommissionagedcare/wp-content/uploads/sites/361/2022/05/Improving-Coverage-of-Older-People-in-Australian-News.pdf
https://research.qut.edu.au/royalcommissionagedcare/wp-content/uploads/sites/361/2022/05/Improving-Coverage-of-Older-People-in-Australian-News.pdf
https://doi.org/10.1177/1329878x19869481
https://doi.org/10.1007/978-981-99-1467-8_17
https://doi.org/10.1007/978-981-99-1467-8_17
https://www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b/Seeing-Ourselves-2-Full-Report-Accessible-PDF.pdf
https://www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b/Seeing-Ourselves-2-Full-Report-Accessible-PDF.pdf
https://www.cambridge.org/core/journals/ageing-and-society/article/negative-ageism-and-compassionate-ageism-in-news-coverage-of-older-people-under-covid19-how-did-the-pandemic-progression-and-public-health-responses-associate-with-different-news-themes/20AB7557CF047A754C2726243A21698A
https://www.cambridge.org/core/journals/ageing-and-society/article/negative-ageism-and-compassionate-ageism-in-news-coverage-of-older-people-under-covid19-how-did-the-pandemic-progression-and-public-health-responses-associate-with-different-news-themes/20AB7557CF047A754C2726243A21698A
https://www.cambridge.org/core/journals/ageing-and-society/article/negative-ageism-and-compassionate-ageism-in-news-coverage-of-older-people-under-covid19-how-did-the-pandemic-progression-and-public-health-responses-associate-with-different-news-themes/20AB7557CF047A754C2726243A21698A
https://www.cambridge.org/core/journals/ageing-and-society/article/negative-ageism-and-compassionate-ageism-in-news-coverage-of-older-people-under-covid19-how-did-the-pandemic-progression-and-public-health-responses-associate-with-different-news-themes/20AB7557CF047A754C2726243A21698A
https://www.who.int/publications/m/item/quick-guide-to-avoid-ageism-in-communication
https://www.who.int/publications/m/item/quick-guide-to-avoid-ageism-in-communication
https://doi.org/10.1080/22041451.2016.1185924

Endnotes

10

n

12

13

14

42

World Health Organization, Global Report on Ageism (2021) ix.

Australian Human Rights Commission, What’s age got to do with it? (2021) <https:/humanrights.gov.au/our-work/age-
discrimination/publications/whats-age-got-do-it-2021>.

See for example Australian Human Rights Commission, Fact or Fiction: Stereotypes of Older Australians (2013) <https://
humanrights.gov.au/our-work/age-discrimination/projects/fact-or-fiction-stereotypes-older-australians>; Australian
Human Rights Commission, What’s age got to do with it? (2021) https:/humanrights.gov.au/our-work/age-discrimination
publications/whats-age-got-do-it-2021; TJ Thomson et al, ‘Visibility and invisibility in the aged care sector: visual
representation in Australian news from 2018-2021 (2024) 190(1) Media International Australia 146-164 <https://journals.
sagepub.com/doi/full/10.1177/1329878X221094374>; Vivienne Selwyn, ‘Critical perspectives on media representations

of ageing in the Australian press: Sydney Morning Herald (SMH), Daily Telegraph, Newsonline, The Australian and

The Conversation, 2010-2016° (MRes Thesis, Macquarie University, 2017) <https://doi.org/10.25949/19434872.v1> and
Muhammad Asim Imran, ‘Redefining older Australians: moving beyond stereotypes and consumer narratives in print media
representations’ (2023) Media International Australia <https://journals.sagepub.com/doi/full/10.1177/1329878X231208788>.

Australian Human Rights Commission, Fact or Fiction: Stereotypes of Older Australians (2013) <https:/humanrights.gov.au
our-work/age-discrimination/projects/fact-or-fiction-stereotypes-older-australians>.

Australian Human Rights Commission, What’s age got to do with it? (2021) <https:/humanrights.gov.au/our-work/age-
discrimination/publications/whats-age-got-do-it-2021>.

See Appendix.

Sven Brodmerkel & Richie Barker, ‘Hitting the ‘glass wall’: Investigating everyday ageism in the advertising industry’ (2019)
67 The Sociological Review <https://www.researchgate.net/publication/331628259 Hitting_the_%27glass_wall%27
Investigating_everyday_ageism_in_the_advertising_industry> and Sven Brodmerkel & Richie Barker, ‘Making sense of
‘ambiguous ageism’: a multi-level perspective on age inequality in the advertising industry’ (2022) 15(2) Creative Industries
Journal 121-145 <https://doi.org/10.1080/17510694.2021.1911536>.

See Ageism Awareness Day founded by EveryAGE Counts <https:/www.everyagecounts.org.au/ageism_awareness
day_2024>; TJ Thomson et al, ‘Improving Coverage of Older People in Australian News’ (2022) <https://research.qut.
edu.au/royalcommissionagedcare/wp-content/uploads/sites/361/2022/05/Improving-Coverage-of-Older-People-in-
Australian-News.pdf>; Older Persons Advocacy Network (OPAN), Media reporting guidelines <https://opan.org.au
about-us/news-and-media-centre/media-reporting-guidelines/>; World Health Organisation, Global Campaign to Combat
Ageism ‘Quick Guide to avoid ageism in communication’ (2021) <https:/www.who.int/publications/m/item/quick-guide-
to-avoid-ageism-in-communication>; Southern Melbourne Primary Care Partnership, Framing Age Message Guide (2021)
<https://staticl.squarespace.com/static/622fedaObf4f7d3815edc83c/t/625514a05af52a5059f9612e/1649743022817/
framing_age _message guide final.pdf>; and Simone Hausknecht et al, Reframing Ageing in Australia (June 2020) <https://
d3n8a8pro7vhmx.cloudfront.net/benevolent/pages/393/attachments/original/1594191546/Reframing_Ageing_-_Final
Report.pdf?1594191546>.

Muhammad Asim Imran, ‘Redefining older Australians: moving beyond stereotypes and consumer narratives in print media
representations’ (2023) Media International Australia <https://journals.sagepub.com/doi/full/10.1177/1329878X231208788>;
Screen Australia, ‘Seeing ourselves 2: Diversity, Equity and Inclusion in Australian TV drama’ (2023) <https:/www.
screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b/Seeing-Ourselves-2-Full-Report-Accessible-
PDF.pdf>.

See Appendix.

See Appendix; Susan Luckman et al, “The devil is in the level: understanding inequality in Australia’s Film, TV and Radio
industries’ (2019) 176(1) Media International Australia 3 <https://doi.org/10.1177/1329878X19892772>; Lisa French, ‘Gender Still
Matters: Towards Sustainable Progress for Women in Australian Film and Television Industries’ in Susan Liddy (ed), Women
in the International Film Industry (Palgrave Macmillan, Cham, 2020) 271 <https://link.springer.com/chapter/10.1007/978-3-
030-39070-9 16#citeas> and Lisa French, ‘Gender the, gender now: surveying women’s participation in Australian film and
television industries’ (2014) 28(2) Continuum 188 <https://doi.org/10.1080/10304312.2014.888040>.

Celia Lam, ‘Representing (real) Australia: Australia’s Eurovision entrants, diversity and Australian identity’ (2018) 9(1)
Celebrity Studies 117 <https:/www.tandfonline.com/doi/full/10.1080/19392397.2018.1432354>; and Ann Sanson et

al, ‘Media Representations and Responsibilities: Psychological Perspectives’ (2013) Australian Psychological Society
<https://psychology.org.au/getmedia/72f0e528-c025-44d9-b7b4-2823872b51fa/position-papermedia-representations-
responsibilities.pdf>.

Ade Djajamihardja et al (Australian Government and Screen Australia), ‘Seeing Ourselves 2: Diversity, equity and inclusion
in Australian TV drama’ (2023) <https:/www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b
SeeingOurselves-2-Full-Report-Accessible-PDF.pdf>.

See Appendix.

Shaping Perceptions: How Australian Media Reports on Ageing


https://humanrights.gov.au/our-work/age-discrimination/publications/whats-age-got-do-it-2021
https://humanrights.gov.au/our-work/age-discrimination/publications/whats-age-got-do-it-2021
https://humanrights.gov.au/our-work/age-discrimination/projects/fact-or-fiction-stereotypes-older-australians
https://humanrights.gov.au/our-work/age-discrimination/projects/fact-or-fiction-stereotypes-older-australians
https://humanrights.gov.au/our-work/age-discrimination/publications/whats-age-got-do-it-2021
https://humanrights.gov.au/our-work/age-discrimination/publications/whats-age-got-do-it-2021
https://journals.sagepub.com/doi/full/10.1177/1329878X221094374
https://journals.sagepub.com/doi/full/10.1177/1329878X221094374
https://doi.org/10.25949/19434872.v1
https://journals.sagepub.com/doi/full/10.1177/1329878X231208788
https://humanrights.gov.au/our-work/age-discrimination/projects/fact-or-fiction-stereotypes-older-australians
https://humanrights.gov.au/our-work/age-discrimination/projects/fact-or-fiction-stereotypes-older-australians
https://humanrights.gov.au/our-work/age-discrimination/publications/whats-age-got-do-it-2021
https://humanrights.gov.au/our-work/age-discrimination/publications/whats-age-got-do-it-2021
https://www.researchgate.net/publication/331628259_Hitting_the_%27glass_wall%27_Investigating_everyday_ageism_in_the_advertising_industry
https://www.researchgate.net/publication/331628259_Hitting_the_%27glass_wall%27_Investigating_everyday_ageism_in_the_advertising_industry
https://doi.org/10.1080/17510694.2021.1911536
https://www.everyagecounts.org.au/ageism_awareness_day_2024
https://www.everyagecounts.org.au/ageism_awareness_day_2024
https://research.qut.edu.au/royalcommissionagedcare/wp-content/uploads/sites/361/2022/05/Improving-Coverage-of-Older-People-in-Australian-News.pdf
https://research.qut.edu.au/royalcommissionagedcare/wp-content/uploads/sites/361/2022/05/Improving-Coverage-of-Older-People-in-Australian-News.pdf
https://research.qut.edu.au/royalcommissionagedcare/wp-content/uploads/sites/361/2022/05/Improving-Coverage-of-Older-People-in-Australian-News.pdf
https://opan.org.au/about-us/news-and-media-centre/media-reporting-guidelines/
https://opan.org.au/about-us/news-and-media-centre/media-reporting-guidelines/
https://www.who.int/publications/m/item/quick-guide-to-avoid-ageism-in-communication
https://www.who.int/publications/m/item/quick-guide-to-avoid-ageism-in-communication
https://static1.squarespace.com/static/622feda0bf4f7d3815edc83c/t/625514a05af52a5059f9612e/1649743022817/framing_age_message_guide_final.pdf
https://static1.squarespace.com/static/622feda0bf4f7d3815edc83c/t/625514a05af52a5059f9612e/1649743022817/framing_age_message_guide_final.pdf
https://d3n8a8pro7vhmx.cloudfront.net/benevolent/pages/393/attachments/original/1594191546/Reframing_Ageing_-_Final_Report.pdf?1594191546
https://d3n8a8pro7vhmx.cloudfront.net/benevolent/pages/393/attachments/original/1594191546/Reframing_Ageing_-_Final_Report.pdf?1594191546
https://d3n8a8pro7vhmx.cloudfront.net/benevolent/pages/393/attachments/original/1594191546/Reframing_Ageing_-_Final_Report.pdf?1594191546
https://journals.sagepub.com/doi/full/10.1177/1329878X231208788
https://www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b/Seeing-Ourselves-2-Full-Report-Accessible-PDF.pdf
https://www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b/Seeing-Ourselves-2-Full-Report-Accessible-PDF.pdf
https://www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b/Seeing-Ourselves-2-Full-Report-Accessible-PDF.pdf
https://doi.org/10.1177/1329878X19892772
https://doi.org/10.1080/10304312.2014.888040
https://www.tandfonline.com/doi/full/10.1080/19392397.2018.1432354
https://psychology.org.au/getmedia/72f0e528-c025-44d9-b7b4-2823872b51fa/position-papermedia-representations-responsibilities.pdf
https://psychology.org.au/getmedia/72f0e528-c025-44d9-b7b4-2823872b51fa/position-papermedia-representations-responsibilities.pdf
https://www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b/SeeingOurselves-2-Full-Report-Accessible-PDF.pdf
https://www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b/SeeingOurselves-2-Full-Report-Accessible-PDF.pdf

15

16

17

18

19

20

21

22

23

24

25

26

27

TJ Thomson et al, ‘Improving Coverage of Older People in Australian News’ (2022) <https://research.qut.edu.au/
royalcommissionagedcare/wp-content/uploads/sites/361/2022/05/Improving-Coverage-of-Older-People-in-Australian-
News.pdf>; Older Persons Advocacy Network (OPAN), ‘Media reporting guidelines’, O/der Persons Advocacy Network (Web
Page) <https://opan.org.au/about-us/news-and-media-centre/media-reporting-guidelines/>; World Health Organisation,
‘Quick Guide to avoid ageism in communication’ (2021) <https:/www.who.int/publications/m/item/quick-guide-to-avoid-
ageism-in-communication>; Southern Melbourne Primary Care Partnership, ‘Framing Age Message Guide’ (2021) <https:/
www.smpcp.ord.au/images/Documents/EA/Framing_Ade Message Guide FINAL.pdf> and Simone Hausknecht et al,
‘Reframing Ageing in Australia’ (June 2020) <https:/d3n8a8pro7vhmx.cloudfront.net/benevolent/pages/393/attachments
original/1594191546/Reframing_Ageing_-_Final_Report.pdf?1594191546>.

Older Persons Advocacy Network (OPAN), ‘Media reporting guidelines’, Older Persons Advocacy Network (Web Page)
<https://opan.org.au/about-us/news-and-media-centre/media-reporting-guidelines/>.

Ade Djajamihardja et al (Australian Government and Screen Australia), ‘Seeing Ourselves 2: Diversity, equity and inclusion
in Australian TV drama’ (2023) <https:/www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b
SeeingOurselves-2-Full-Report-Accessible-PDF.pdf>.

Muhammad Asim Imran, ‘Redefining older Australians: moving beyond stereotypes and consumer narratives in print media
representations’ (2023) Media International Australia <https://journals.sagepub.com/doi/10.1177/1329878X231208788>;
Muhammad Asim Imran et al, ‘Consumers and commodification: The marketization of aged care in the Australian press’
(2022) 44(Q1) Australian Journalism Review 117 <https://intellectdiscover.com/content/journals/10.1386/ajr 00091 7>;
Muhammad Asim Imran, ‘Media Portrayal of Ageing: A Cross-Cultural Comparison of Media Discourses in Australia and
Malaysia’ (Thesis, The University of Adelaide, 2021) <https:/hekyll.services.adelaide.edu.au/dspace/handle/2440/130075>
and Muhammad Asim Imran and Kathryn Bowd, ‘Passivity and exclusion: media power in the construction of the aged-care
debate in Australia and Malaysia’ (2023) 9(2) Communication Research and Practice 121 <https:/www.tandfonline.com/doi/
abs/10.1080/22041451.2023.2188702>.

Peter S Cook et al, ‘Governing Risk and Older Age During COVID-19: Contextualizing Ageism and COVID-19 Outbreaks in
Australian Aged Care Facilities During 2020’ in MK Shankardass (ed), Handbook on COVID-19 Pandemic and Older Persons
(Springer, 2023) <https:/link.springer.com/chapter/101007/978-981-99-1467-8_18>.

Peter S Cook et al, ‘Ageism and risk during the coronavirus pandemic’ in Deborah Lupton and Karen Willis (ed), The
COVID-19 Crisis (Routledge, 2021) <https:/www.taylorfrancis.com/chapters/edit/10.4324/9781003111344-22/ageism-risk-
coronavirus-pandemic-peta-cook-cassie-curryer-susan-banks-barbara-barbosa-neves-maho-omori-annetta-mallon-jack-
lam>; Trevor Thomas et al, ‘How the Media Places Responsibility for the COVID-19 Pandemic—An Australian Media Analysis’
(2020) 8(483) Front. Public Health <https:/www.frontiersin.org/journals/public-health/articles/10.3389/fpubh.2020.00483
full>; Eileen O’Brien Webb, ‘Older Australians During the COVID-19 Pandemic: Experiences and Responses’ in MK
Shankardass (ed), Handbook on COVID-19 Pandemic and Older Persons (Springer, 2023) <https://link.springer.com
chapter/10.1007/978-981-99-1467-8_17> and See Appendix.

Sven Brodmerkel and Richie Barker, ‘Hitting the ‘glass wall’: Investigating everyday ageism in the advertising industry’ (2019)
67(6) The Sociological Review 1383 <https://journals.sagepub.com/doi/10.1177/0038026119837147> and Sven Brodmerkel and
Richie Barker, ‘Making sense of ‘ambiguous ageism’: a multi-level perspective on age inequality in the advertising industry’
(2021) 15(2) Creative Industries Journal 121 <https:/www.tandfonline.com/doi/full/10.1080/17510694.2021.1911536>.

Georgia Lyons and Charlotte Smedley, ‘The new face of homelessness? Examining media representations of women’s
homelessness in five Australian news sources’ (2020) 30(1) Journal of Social Distress and Homelessness 28 <https:/www.
tandfonline.com/doi/abs/10.1080/10530789.2019.1709269>.

MEAA, ‘Mates Over Merit: The Women In Media Report’ (2016) <https:/www.meaa.org/download/mates-over-merit-full-

report/>.

See Appendix and Navin Sam Regi, ‘The possibilities of process journalism: Insights from news media coverage of the Royal
Commission into Aged Care’ (Thesis, Queensland University of Technology, 2023) <https://eprints.qut.edu.au/244767/>.

Simone Hausknecht et al, ‘Co-designing alternative frames of ageing and experiences of challenging ageism in Australia’
(2022) 49(1) Educational Gerontology 48 <https:/www.tandfonline.com/doi/abs/10.1080/03601277.2022.2070347> and
Simone Hausknecht et al, ‘Reframing Ageing in Australia’ (June 2020) <https:/d3n8a8pro7vhmx.cloudfront.net/benevolent
pages/393/attachments/original/1594191546/Reframing_Ageing_-_Final_Report.pdf?1594191546>.

Reka Benczes et al, ‘Cultural Linguistics and Ageing: What Naming Practices in Australian English Can Reveal About
Underlying Cultural Conceptualisations’ in F Sharifian (ed), Advances in Cultural Linguistics (Springer, 2017). <https://link.
springer.com/chapter/10.1007/978-981-10-4056-6_27>

See for example: Tegan Taylor and Dr Norman Swan, ‘Why everything hurts when you turn 30" ABC Radio National (15 May
2024) <https:/www.abc.net.au/listen/programs/whats-that-rash/body-hurt-aches-age-30/103840572>; ‘Expert tips for
coping with persistent joint pain’ news.com.au (18 March 2024) <https:/www.news.com.au/entertainment/expert-tips-for-
coping-with-persistent-joint-pain/video/1a6fcc260a9416ff30cd8c19flde8df2>; Jane Hutcheon, ‘Ageing and the mortality
alarm: ‘I started panicking about future me” The Guardian (2 April 2023) <https:/www.theguardian.com/science/2023

Endnotes 43


https://research.qut.edu.au/royalcommissionagedcare/wp-content/uploads/sites/361/2022/05/Improving-Coverage-of-Older-People-in-Australian-News.pdf>
https://research.qut.edu.au/royalcommissionagedcare/wp-content/uploads/sites/361/2022/05/Improving-Coverage-of-Older-People-in-Australian-News.pdf>
https://research.qut.edu.au/royalcommissionagedcare/wp-content/uploads/sites/361/2022/05/Improving-Coverage-of-Older-People-in-Australian-News.pdf>
https://opan.org.au/about-us/news-and-media-centre/media-reporting-guidelines/
https://www.who.int/publications/m/item/quick-guide-to-avoid-ageism-in-communication
https://www.who.int/publications/m/item/quick-guide-to-avoid-ageism-in-communication
https://www.smpcp.org.au/images/Documents/EA/Framing_Age_Message_Guide_FINAL.pdf
https://www.smpcp.org.au/images/Documents/EA/Framing_Age_Message_Guide_FINAL.pdf
https://d3n8a8pro7vhmx.cloudfront.net/benevolent/pages/393/attachments/original/1594191546/Reframing_Ageing_-_Final_Report.pdf?1594191546;
https://d3n8a8pro7vhmx.cloudfront.net/benevolent/pages/393/attachments/original/1594191546/Reframing_Ageing_-_Final_Report.pdf?1594191546;
https://opan.org.au/about-us/news-and-media-centre/media-reporting-guidelines/
https://www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b/SeeingOurselves-2-Full-Report-Accessible-PDF.pdf
https://www.screenaustralia.gov.au/getmedia/233e459c-e340-49bc-8de2-9f04a846632b/SeeingOurselves-2-Full-Report-Accessible-PDF.pdf
https://journals.sagepub.com/doi/10.1177/1329878X231208788
https://intellectdiscover.com/content/journals/10.1386/ajr_00091_7
https://hekyll.services.adelaide.edu.au/dspace/handle/2440/130075
https://www.tandfonline.com/doi/abs/10.1080/22041451.2023.2188702
https://www.tandfonline.com/doi/abs/10.1080/22041451.2023.2188702
https://link.springer.com/chapter/10.1007/978-981-99-1467-8_18
https://www.taylorfrancis.com/chapters/edit/10.4324/9781003111344-22/ageism-risk-coronavirus-pandemic-peta-cook-cassie-curryer-susan-banks-barbara-barbosa-neves-maho-omori-annetta-mallon-jack-lam
https://www.taylorfrancis.com/chapters/edit/10.4324/9781003111344-22/ageism-risk-coronavirus-pandemic-peta-cook-cassie-curryer-susan-banks-barbara-barbosa-neves-maho-omori-annetta-mallon-jack-lam
https://www.taylorfrancis.com/chapters/edit/10.4324/9781003111344-22/ageism-risk-coronavirus-pandemic-peta-cook-cassie-curryer-susan-banks-barbara-barbosa-neves-maho-omori-annetta-mallon-jack-lam
https://www.frontiersin.org/journals/public-health/articles/10.3389/fpubh.2020.00483/full
https://www.frontiersin.org/journals/public-health/articles/10.3389/fpubh.2020.00483/full
https://link.springer.com/chapter/10.1007/978-981-99-1467-8_17
https://link.springer.com/chapter/10.1007/978-981-99-1467-8_17
https://journals.sagepub.com/doi/10.1177/0038026119837147
https://www.tandfonline.com/doi/full/10.1080/17510694.2021.1911536
https://www.tandfonline.com/doi/abs/10.1080/10530789.2019.1709269
https://www.tandfonline.com/doi/abs/10.1080/10530789.2019.1709269
https://www.meaa.org/download/mates-over-merit-full-report
https://www.meaa.org/download/mates-over-merit-full-report
https://eprints.qut.edu.au/244767/
https://www.tandfonline.com/doi/abs/10.1080/03601277.2022.2070347
https://d3n8a8pro7vhmx.cloudfront.net/benevolent/pages/393/attachments/original/1594191546/Reframing_Ageing_-_Final_Report.pdf?1594191546;
https://d3n8a8pro7vhmx.cloudfront.net/benevolent/pages/393/attachments/original/1594191546/Reframing_Ageing_-_Final_Report.pdf?1594191546;
https://link.springer.com/chapter/10.1007/978-981-10-4056-6_27
https://link.springer.com/chapter/10.1007/978-981-10-4056-6_27
https://www.abc.net.au/listen/programs/whats-that-rash/body-hurt-aches-age-30/103840572
https://www.news.com.au/entertainment/expert-tips-for-coping-with-persistent-joint-pain/video/1a6fcc260a9416ff30cd8c19f1de8df2
https://www.news.com.au/entertainment/expert-tips-for-coping-with-persistent-joint-pain/video/1a6fcc260a9416ff30cd8c19f1de8df2
https://www.theguardian.com/science/2023/apr/02/ageing-and-the-mortality-alarm-i-started-panicking-about-future-me

28

29

30

31

32

33

34

35

36

37

38

39

40

44

apr/02/ageing-and-the-mortality-alarm-i-started-panicking-about-future-me>; Madeleine Heffernan and Henrietta Cook,
‘Older drivers caused 145 deaths in five years, but debate still rages over annual medical tests’ The Sydney Morning Herald
(29 April 2024) <https:/www.smh.com.au/national/victoria/older-drivers-caused-145-deaths-in-five-years-but-debate-still-
rages-over-annual-medical-tests-20240313-p5fcin.html> and Louisa Kamps, ‘How to care for yourself while you’re caring
for an ageing parent’ The Age (22 May 2024) <https:/www.theage.com.au/lifestyle/life-and-relationships/how-to-care-for-
yourself-while-you-re-caring-for-an-ageing-parent-20240521-p5jfbo.html>.

‘Insight: A pill to cure ageing’ SBS (20 August 2013) <https:/www.sbs.com.au/news/article/insight-a-pill-to-cure-ageing
rli564ofk>; ‘Bryan goes to extreme lengths to stay young. Fighting ageing doesn’t have to be that hard’ SBS (8 June 2023)
<https:/www.sbs.com.au/news/article/bryan-goes-to-extreme-lengths-to-stay-young-fighting-ageing-doesnt-have-to-
be-that-hard/2qgoij8inc> and Yasmin Noone, ‘How to eat like an Amazonian and slow down ageing’ SBS Food (10 February
2023) <https://www.sbs.com.au/food/article/how-to-eat-like-an-amazonian-and-slow-down-ageing/atocalaj4>.

See for example: Amanda Loudin, ‘Curious about how well your body is ageing? Try the sit-to-stand test’ Sydney Morning
Herald (24 April 2024) <https://www.smh.com.au/lifestyle/health-and-wellness/curious-about-how-well-your-body-is-
ageing-try-the-sit-to-stand-test-20240207-p5f31o.html> and Lydia Hales, ‘How to hold off the hands of time: the evidence-
based guide to ageing well’ The Guardian (14 December 2023) <https:/www.theguardian.com/australia-news/2023/dec/14
how-to-hold-off-the-hands-of-time-the-evidence-based-guide-to-ageing-well>.

Jess McGuire, ‘Running 500km at 94’ ABC (6 May 2024) <https:/www.abc.net.au/listen/programs/storystream/running-
500-km-at-94/103800032>.

See for example: Antoanela Safca, ‘How to look after your ageing parents when you live overseas’ SBS (6 September 2019)
<https:/www.sbs.com.au/voices/article/how-to-look-after-your-ageing-parents-when-you-live-overseas/t5hpb29wd> and
Nell Geraets, ‘Parenting your parents? How to look out for ageing loved ones without an argument’ The Age (27 April 2024)
<https:/www.theage.com.au/lifestyle/life-and-relationships/parenting-your-parents-how-to-look-out-for-ageing-loved-ones-
without-an-argument-20240422-p5finx.html>.

‘New Al Doll For The Elderly Combats Loneliness’ The Herald Sun (20 March 2024) <https:/www.heraldsun.com.au
entertainment/new-ai-doll-for-the-elderly-combats-loneliness/video/8ac9af5495c34c0841ce2c33986bf3c6> and Malcolm
Sutton and Amelia Moseley, ‘Volunteer primary school students developing social skills while tackling loneliness among the
elderly’ ABC (23 May 2024) <https:/www.abc.net.au/news/2024-05-23/students-volunteering-with-elderly-development-
learning-adelaide/103873276>.

See for example: ‘Elderly get taken to the ocean in amphibious wheelchairs’ The Herald Sun (22 January 2024)
<https:/www.heraldsun.com.au/lifestyle/health/elderly-get-taken-to-the-ocean-in-amphibeous-wheelchairs
video/8flcca2d63872e0ed4155dacc4d19656>.

See for example: ‘Elderly woman forgets to step over the gap’ The Herald Sun (13 March 2024) <https:/www.heraldsun.com.
au/news/world/elderly-woman-forgets-to-step-over-the-gap/video/fd131d803f538c7ede8cc321bb8eael2>.

See for example: ‘Furious postie unleashes on elderly driver’ The Herald Sun (18 December 2023) <https:/www.heraldsun.
com.au/news/national/furious-postie-unleashes-on-elderly-driver/video/002cf6fbe2f53aa08d968684170734e7>; Rebecca
Peppiatt, ‘Cancer survivor bashed and robbed in Perth home recounts horror ordeal’ The Age (26 April 2024) <https:/www.
theage.com.au/national/western-australia/cancer-survivor-bashed-and-robbed-in-perth-home-recounts-horror-ordeal-
20240426-p5fmu9.html> and ‘Elderly woman fears her attacker’ ABC (11 April 2024) <https:/www.abc.net.au/news/2024-
04-11/elderly-woman-fears-her-attacker/103692940>.

‘In historic first, G20 weighs ageing as global risk’ SBS (9 June 2019) <https:/www.sbs.com.au/news/article/in-historic-first-
g20-weighs-ageing-as-global-risk/907fe29s8>; Geraldine Doogue and Hamish Macdonald, ‘Let’s make babies: The coming
population crisis’ ABC (17 May 2024) <https:/www.abc.net.au/listen/programs/global-roaming/chalmers-declining-birth-
rate-fertility-babies-population/103748494>; and Elizabeth Knight, ‘How to fix the ageing crisis? Follow Australia, says
world’s most influential investor’ The Age (27 March 2024) <https:/www.theage.com.au/business/companies/how-to-fix-the-
ageing-crisis-follow-australia-says-world-s-most-influential-investor-20240327-p5ffor.html>.

See for example: Christopher Knaus, ‘Cost of Australia’s aged care system to taxpayers could double, experts warn’ The
Guardian (17 June 2022) <https:/www.theguardian.com/australia-news/2022/jun/17/cost-of-australias-aged-care-system-to-
taxpayers-could-double-experts-warn>.

See for example: Rachel Clun, ‘Spending the inheritance: Boomers splurge on dining, travel as young people cut back on
essentials’ Sydney Morning Herald (23 May 2024) <https://www.smh.com.au/politics/federal/spending-the-inheritance-
boomers-splurge-on-dining-travel-as-young-people-cut-back-on-essentials-20240522-p5jfpo.html>.

See for example: ‘Japan faces challenges amid fast ageing population’ ABC (21 September 2023) <https:/www.abc.net.
au/news/2023-09-21/japan-faces-challenges-amid-fast-ageing-population/102882478> and ‘Old and poor: Thailand
sleepwalking towards an ageing crisis’ news.com.au (16 October 2023) <https:/www.news.com.au/breaking-news/old-and-
poor-thailand-sleepwalking-towards-an-ageing-crisis/news-story/d133bfd9ecfb17c408018890b538e6b0>.

Kirstin Contino, ‘Cher rocks ‘nude illusion’ catsuit on red carpet at 77’ news.com.au (15 May 2024) <https:/www.news.com.
au/entertainment/celebrity-style/red-carpet/cher-rocks-nude-illusion-catsuit-on-red-carpet-at-77/news-story/5478271e9b64
9d0b7b04d185d52519¢e1>.

Shaping Perceptions: How Australian Media Reports on Ageing


https://www.theguardian.com/science/2023/apr/02/ageing-and-the-mortality-alarm-i-started-panicking-about-future-me
https://www.smh.com.au/national/victoria/older-drivers-caused-145-deaths-in-five-years-but-debate-still-rages-over-annual-medical-tests-20240313-p5fc1n.html
https://www.smh.com.au/national/victoria/older-drivers-caused-145-deaths-in-five-years-but-debate-still-rages-over-annual-medical-tests-20240313-p5fc1n.html
https://www.theage.com.au/lifestyle/life-and-relationships/how-to-care-for-yourself-while-you-re-caring-for-an-ageing-parent-20240521-p5jfbo.html
https://www.theage.com.au/lifestyle/life-and-relationships/how-to-care-for-yourself-while-you-re-caring-for-an-ageing-parent-20240521-p5jfbo.html
https://www.sbs.com.au/news/article/insight-a-pill-to-cure-ageing/rli564ofk
https://www.sbs.com.au/news/article/insight-a-pill-to-cure-ageing/rli564ofk
https://www.sbs.com.au/news/article/bryan-goes-to-extreme-lengths-to-stay-young-fighting-ageing-doesnt-have-to-be-that-hard/2qoij8inc
https://www.sbs.com.au/news/article/bryan-goes-to-extreme-lengths-to-stay-young-fighting-ageing-doesnt-have-to-be-that-hard/2qoij8inc
https://www.sbs.com.au/food/article/how-to-eat-like-an-amazonian-and-slow-down-ageing/atocalaj4
https://www.smh.com.au/lifestyle/health-and-wellness/curious-about-how-well-your-body-is-ageing-try-the-sit-to-stand-test-20240207-p5f31o.html
https://www.smh.com.au/lifestyle/health-and-wellness/curious-about-how-well-your-body-is-ageing-try-the-sit-to-stand-test-20240207-p5f31o.html
https://www.theguardian.com/australia-news/2023/dec/14/how-to-hold-off-the-hands-of-time-the-evidence-based-guide-to-ageing-well
https://www.theguardian.com/australia-news/2023/dec/14/how-to-hold-off-the-hands-of-time-the-evidence-based-guide-to-ageing-well
https://www.abc.net.au/listen/programs/storystream/running-500-km-at-94/103800032
https://www.abc.net.au/listen/programs/storystream/running-500-km-at-94/103800032
https://www.sbs.com.au/voices/article/how-to-look-after-your-ageing-parents-when-you-live-overseas/t5hpb29wd
https://www.theage.com.au/lifestyle/life-and-relationships/parenting-your-parents-how-to-look-out-for-ageing-loved-ones-without-an-argument-20240422-p5flnx.html
https://www.theage.com.au/lifestyle/life-and-relationships/parenting-your-parents-how-to-look-out-for-ageing-loved-ones-without-an-argument-20240422-p5flnx.html
https://www.heraldsun.com.au/entertainment/new-ai-doll-for-the-elderly-combats-loneliness/video/8ac9af5495c34c0841ce2c33986bf3c6
https://www.heraldsun.com.au/entertainment/new-ai-doll-for-the-elderly-combats-loneliness/video/8ac9af5495c34c0841ce2c33986bf3c6
https://www.abc.net.au/news/2024-05-23/students-volunteering-with-elderly-development-learning-adelaide/103873276
https://www.abc.net.au/news/2024-05-23/students-volunteering-with-elderly-development-learning-adelaide/103873276
https://www.abc.net.au/news/2024-05-23/students-volunteering-with-elderly-development-learning-adelaide/103873276
https://www.heraldsun.com.au/lifestyle/health/elderly-get-taken-to-the-ocean-in-amphibeous-wheelchairs/video/8f1cca2d63872e0ed4155dacc4d19656
https://www.heraldsun.com.au/lifestyle/health/elderly-get-taken-to-the-ocean-in-amphibeous-wheelchairs/video/8f1cca2d63872e0ed4155dacc4d19656
https://www.heraldsun.com.au/news/world/elderly-woman-forgets-to-step-over-the-gap/video/fd131d803f538c7ede8cc321bb8eae12
https://www.heraldsun.com.au/news/world/elderly-woman-forgets-to-step-over-the-gap/video/fd131d803f538c7ede8cc321bb8eae12
https://www.heraldsun.com.au/news/national/furious-postie-unleashes-on-elderly-driver/video/002cf6fbe2f53aa08d968684170734e7
https://www.heraldsun.com.au/news/national/furious-postie-unleashes-on-elderly-driver/video/002cf6fbe2f53aa08d968684170734e7
https://www.theage.com.au/national/western-australia/cancer-survivor-bashed-and-robbed-in-perth-home-recounts-horror-ordeal-20240426-p5fmu9.html
https://www.theage.com.au/national/western-australia/cancer-survivor-bashed-and-robbed-in-perth-home-recounts-horror-ordeal-20240426-p5fmu9.html
https://www.theage.com.au/national/western-australia/cancer-survivor-bashed-and-robbed-in-perth-home-recounts-horror-ordeal-20240426-p5fmu9.html
https://www.abc.net.au/news/2024-04-11/elderly-woman-fears-her-attacker/103692940
https://www.abc.net.au/news/2024-04-11/elderly-woman-fears-her-attacker/103692940
https://www.sbs.com.au/news/article/in-historic-first-g20-weighs-ageing-as-global-risk/9o7fe29s8
https://www.sbs.com.au/news/article/in-historic-first-g20-weighs-ageing-as-global-risk/9o7fe29s8
https://www.abc.net.au/listen/programs/global-roaming/chalmers-declining-birth-rate-fertility-babies-population/103748494
https://www.abc.net.au/listen/programs/global-roaming/chalmers-declining-birth-rate-fertility-babies-population/103748494
https://www.theage.com.au/business/companies/how-to-fix-the-ageing-crisis-follow-australia-says-world-s-most-influential-investor-20240327-p5ffor.html
https://www.theage.com.au/business/companies/how-to-fix-the-ageing-crisis-follow-australia-says-world-s-most-influential-investor-20240327-p5ffor.html
https://www.theguardian.com/australia-news/2022/jun/17/cost-of-australias-aged-care-system-to-taxpayers-could-double-experts-warn
https://www.theguardian.com/australia-news/2022/jun/17/cost-of-australias-aged-care-system-to-taxpayers-could-double-experts-warn
https://www.smh.com.au/politics/federal/spending-the-inheritance-boomers-splurge-on-dining-travel-as-young-people-cut-back-on-essentials-20240522-p5jfpo.html
https://www.smh.com.au/politics/federal/spending-the-inheritance-boomers-splurge-on-dining-travel-as-young-people-cut-back-on-essentials-20240522-p5jfpo.html
https://www.abc.net.au/news/2023-09-21/japan-faces-challenges-amid-fast-ageing-population/102882478
https://www.abc.net.au/news/2023-09-21/japan-faces-challenges-amid-fast-ageing-population/102882478
https://www.news.com.au/breaking-news/old-and-poor-thailand-sleepwalking-towards-an-ageing-crisis/news-story/d133bfd9ecfb17c408018890b538e6b0
https://www.news.com.au/breaking-news/old-and-poor-thailand-sleepwalking-towards-an-ageing-crisis/news-story/d133bfd9ecfb17c408018890b538e6b0
https://www.news.com.au/entertainment/celebrity-style/red-carpet/cher-rocks-nude-illusion-catsuit-on-red-carpet-at-77/news-story/5478271e9b649d0b7b04d185d52519e1
https://www.news.com.au/entertainment/celebrity-style/red-carpet/cher-rocks-nude-illusion-catsuit-on-red-carpet-at-77/news-story/5478271e9b649d0b7b04d185d52519e1
https://www.news.com.au/entertainment/celebrity-style/red-carpet/cher-rocks-nude-illusion-catsuit-on-red-carpet-at-77/news-story/5478271e9b649d0b7b04d185d52519e1

41

42

43

44

45

See for example: Josie Griffiths, ‘Gold Coast mum reveals 21 ways to reverse your body’s ageing process’ Herald Sun

(18 January 2019) <https:/www.heraldsun.com.au/lifestyle/health/gold-coast-mum-reveals-21-ways-to-reverse-your-
bodys-ageing-process/news-story/4004deccd42788f131a04756fa605a41>; ‘Quest for the elixir of life and reversing

the ageing process’ Herald Sun (1 September 2018) <https:/www.heraldsun.com.au/lifestyle/health/chantiageing-v5
video/7d56608c74e2e6cc83dbf52e8bc0e56f>; Marina Tatas, ‘Best skincare products of 2024, chose by beauty experts’
news.com.au (3 September 2024) <https:/www.news.com.au/checkout/beauty/skincare/best-skincare-products/news-sto
ry/32703ccacae057b0283c0db464ab504b>; Philippa Tonkin and Marina Tatas, ‘Best Vitamin C Serums for 2024, Tried and
Tested’ news.com.au (7 August 2024) <https:/www.news.com.au/checkout/beauty/skincare/serums-and-oils/best-vitamin-c-
serum/news-story/ce79e6d42734240e62c225ee9f4949e3>.

Faith Agugu, ‘Western society has a negative attitude towards ageing. Here’s why women need to change that’ SBS /nsight
(4 March 2022) <https:/www.sbs.com.au/news/insight/article/why-i-love-getting-older/no20cc58b> and ‘Coming up:
Ageing Fabulously’ ABC (15 April 2024) <https:/www.abc.net.au/religion/coming-up-ageing-fabulously/103710386>.

Amal Awad, ‘The problem with how we talk about ageing and the elderly’ SBS (22 March 2019) <https:/www.sbs.com.au
voices/article/the-problem-with-how-we-talk-about-ageing-and-the-elderly/j37xs5la4> and Anna Levy and James Carleton,
‘Ageism and ‘youth obsession’ contribute to grief in ageing Australians. How can that change?” ABC (29 December 2023)
<https:/www.abc.net.au/news/2023-12-29/ageism-homesickness-australians-carol-lefevre/103241102>.

Poora Rajkumar, ‘The joys of caring for ageing parents, despite the distance’ ABC Radio National (13 May 2024) <https://
www.abc.net.au/listen/programs/lifematters/the-joys-of-caring-for-ageing-parents-despite-the-distance/103826686>;
‘People in their nineties reveal the secrets to ageing well’ SBS News (25 February 2016) <https:/www.sbs.com.au/news
article/people-in-their-nineties-reveal-the-secrets-to-ageing-well/ihglgsxfa>; ‘SBS Learn English’ SBS (2024) <https:/www.
sbs.com.au/language/english/en/learn-english> and Josipa Kosanovic, ‘#57 Talking about ageing (Med)’ SBS (13 March
2024) <https:/www.sbs.com.au/language/english/en/podcast-episode/57-talking-about-ageing-med/rcOli32xt>.

Daniel Miles, ‘Elderly farmer David Morris finds love while volunteering to drive cancer patients to treatment in Victoria’ ABC
(15 April 2024) <https:/www.abc.net.au/news/2024-04-15/volunteering-leads-to-marriage-retired-victorian-farmer-and-

wife/103663486>.
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